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FAMILIES

OREGON CORE VALlTES

Above all else, Oregonians cherish families and family life.

EMPLOYlVIENT

EDUCATION

LIVABILITY

Oregonians esteem employment and the economic
conditions which create employment. They believe the
world of work has changed significantly, and they
acknowledge a strong relationship between skills and
personal income.

Oregonians value education, particularly primary and
secondary education. However, they believe their
education institutions are not adequately addressing the
changing needs and nature of work today. .

Oregonians treasure Oregon's physical qualities, and they
acknowledge that these attributes underpin the state's
economy. At the same time, they fear the future impact of
population growth on Oregon's environment and livability.
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Introduction

In Oregon, there is a direct relationship be­
tween public values and public policy. Therefo~e

understanding the public's values -- what OregonI­
ans believe and hold dear at their core -- is critically
important. Until recently, convention~ wisdom
about Oregonians' individual and collectIve values
was fairly widely accepted. For most of this cen­
tury, Oregon has been considered ~ progr~ssi~e

state typically on the leading edge of InnovatIon In
public policy. However, the pace of change, along
with the differences produced by change, has cre­
ated the need for greater clarity and depth in assess­
ing public values.

It is against this backdrop that the Oregon
Business Council (OBC), a private non-profit or­
ganization comprised primarily of chief executive
officers of Ore"gon' s largest companies, concluded
that a deeper, broader understanding. of the val~~s

and beliefs most important to OregonIans was cntl­
cal. The Oregon Values and Beliefs study was
conducted on behalf of the Council by Decision
Sciences, Inc. ofPortland. This summary describes
the study and its key findings.

Study Purpose and Technique

The Oregon Values and Beliefs Study was
conducted during the months of July and August of
1992. The purpose of the study was to: .

• Explore the underlying core values of Orego­
nians.

• Gain understanding about those values where
differences exit.

core values which may be periodically meas­
ured.

The Oregon Progress Board and its staff
were deeply involved in the development of this
study, and several of the questions are focused on
the Oregon Benchmarks developed by the Progress
Board.

The undertaking involved 1,361 Oregonians
in several thousand hours of face-to-face survey
interviews occurring in each of Oregon's 36 coun­
ties. Survey topics ranged from public issues of
today to personal perceptions and beliefs. Further­
more, the study divided Oregon into four regions
(the three county metropolitan area, southern Ore­
gon, western Oregon [including Lane County, the
balance of the Willamette Valley, and the Oregon
coast] and eastern Oregon), so that additional analy­
sis could be conducted within each region.

A variety of techniques was employed in
order to assure the integrity and quality of the
resulting data. It is technically correct to re~e~ to
the Oregon Values and Beliefs study as an 0~lnl0n

survey, within the standard context and meanln~ of
that tenn. The study also represents a first-of-lts­
kind effort to dig beneath today' s headlines and gain
clarity and understanding of those basic values and
beliefs which Oregonians hold and will not change
significantly from day to day, week to week, month
to month, or even year to year. More information
about the techniques employed by the study can be
found in the technical appendix (available for a
nominal cost upon request).

Scaled Comparisons .. Measuring Abstract
Qualities

• Allow policy issues to be debated with a
clear understanding of core values and beliefs.

• Allow for conclusions to be drawn regarding
public sentiment on key issues confronting
Oregon.

• Provide a scientifically sound benchmark of

Volume 1 - Version 1.0 1

One of the features of the study which dis­
tinguishes it from more convention~ opinion .sur­
veys is its use of the scaled companson technIque
developed and implemented by GravesResearch of
Redlands, California. Indeed, the Oregon Values
& Beliefs Study is comprised of two different tech­
niques, the scaled comparison technique (described
here), and the more conventional close and open
ended question technique with which most people

Oregon Values & Beliefs



are familiar. Scaled comparisons are a means of
ranking abstract qualities like personal values. The
study measures values in four categories:

Personal Values.

"Which value is more important to you
personally?tI

Personal Activities.

"Which activity is more important in
your life? fI

Government Services,

"Which service do you feel is more
important, regardless of cost or how
well you think the service is currently
provided?"

Community Values.

"Which of the following is more im~

portant to the quality of life in the
community where you live?"

Figure 1

Scaled Comparisons

career orJob opportunity kJ.J.JJ COncern for environment

• This means you think "C8nlet or Job opportunity" Is much more
Important than "Concern for enllfronment."

career orJob opportunity L.a..1..lJ COncern for environment .

• This means you think "career or Job ()J:lportunlty" Isslightly more
Important than ·Concern for environment."

ClIroororJob OpportU~lty Ll...&JJ COncern for environment

• This moons you think "careeror Job opportunlty"and "COncern for
environment" are exactly equal In Importance.·

The technique arrays pairs of unrelated val­
ues on either side of a five-point scale. Participants
mark the scale at the points that most appropriately
represent their beliefs (Figure 1).

In a manner somewhat akin to ballot rotation
on election ballots, each participant received a list

Figure 2

Personal Values

"Which value Is morolmportant to you personally?"

Concern forenvlronment UJ....LJJ career or job opportunity

Dlverslty of people UJ....LJJ Practlce of religion or spirituality

seclusion. solitUde or privacy UJ....LJJ Supporting your community

Participation In family LLUlJ Belng economical or thl1fty

Independence of self LLU..l.J Charttabillty to others

ChaJitabUlty to others LUUJ CBreet or lob opportunity

COncern forenvlronment Ll...LW Ptactlce of religion orspirituality

Diversity of people LlJ...LLJ Supporting your community

seclusion. solitUde or privacy LlJ...LLJ Belng economlcal or thrifty

Paltlclpatfon In family LUUJ Cbarltablllty to others

Independence of self U.wJ COncern for environment

C8Iget or job opportunity LlJ...LLJ DllI9I'9lty of people

ofpairs in each of the value categories which placed
each value in different pairings. Figure 2 is a sam­
ple of this te.chnique using a partial list of the
personal values measured in the study. As is evi­
dent in the sample, each value is juxtaposed against
every other value. At the end of this exercise,
participants often feel as though they have just
answered the same question a hundred different
times. Values, activities and services in each of the
four categories were developed after exhaustive
debate and reflection and supplied to participants
without explanation.

Figures 3,4,5, and 6 represent the statewide
results obtained using the scaled comparison tech­
nique. These four graphs display findings within
each ofthe four categories describe above (personal
values, personal activities; government services9

and community val~es).

Personal Values

Figure 3 represents the actual statewide rank
order of 10 personal values which were measured.
Again, these values were supplied to participants,
and they were not explained. "Participation in fam­
ily" ranks at the top of list of personal values by a
significant order of magnitude. This focus on fam­
ily represents the beginning of a theme which is
consistent throughout the study: issues perceived
to affect the family are paramount in the minds of

Oregon Values & Beliefs 2 Volume 1 - Version 1.0



Figure 3

Personal Values

Participation In Family

career or Job Opportunity

Concern for Environment

Charltabllity to others

Independence of self

Being economical or thrifty

seclusion, solitude, or privacy

Supporting your community

DiversitY of people

the vast majority of Oregonians. While there is
some variation based upon gender, age, and income,
"Participation in familyll is the leading value iden­
tified by all demographic subgroups. IICareer or job
opportunity" ranks a distant, but nevertheless
strong, second. This too marks the beginning of a
message seen throughout the study: a clear focus
on jobs.

The top two personal values represent a
broad consensus among Oregonians. No consensus
is evident in the third ranking value, "Concern for
the Environment," where there exists a fairly dis­
cernible difference among the regions of the state.

o 102030405060708090100

Personal Activities

Personal Activities

Figure 4

o 10 20 30 40 50 60

Spending time with family

Spending time with parents

Learning new skills for advancement

Donating time to those in need

Enjoying different kinds of people

Getting along with other cultures

Voting for issues or candidates

Cleansing my soul spiritually

Spending time at work

Recycling at home

Going off by myself

Conserving water at home

Doing something just for myself

Attending religious services

Donating money to those in need

Comparing prices at the store

Using coupons when shopping
Attending public meetings

Being different just to be different

Unplugging the telephone

For each personal value listed in Figure 3,
two associated activities
"are listed in Figure 4, Per-,...------------------------------------,
sonal Activities. This
cross referencing provides
a unique opportunity to
verify the personal values.
For example "Spending
time with family" and
"Spending time with par­
ents" lead the personal ac­
tivities list. Both are
derivatives of the "Partici­
pation in familyll value
which ranked at the top of
the list of personal values.
On the other hand, "Enjoy­
ing different kinds of peo­
ple" and "Getting along
with other cultures If

(ranked 5th and 6th respec­
tively on the list of per­
sonal activities in Figure 4)
derive from the "Diversity
of people" value" which
ranked tenth on the list of
10 personal values (Figure

70 80 90 100 3)..

"Learning new
skills for advancementfl in

Volume 1 - Version 1.0 3 Oregon Values & Beliefs



Figure 5

Government Services

Fire and emergency services
Primary and secondary education

Employment and training
Police services

Drinking water and sewer services
Affordable housing
Children's services

Health and mental health services
Higher education

Courts, prison, and jails
Community colleges

Services of low income
Health and safety regulation

Small business development
Senior services

Natural resources management
Environmental regulation

Libraries
Parks and recreation

State highways
Local roads

Mass transit

Tourism and other state marketing
International trade development

o 10 20 30 40 50 60 70 90 100

third position suggests a strong association with the
"Career or job opportunity" value in Figure 3. This
consistency reinforces the intensity and clarity of
beliefs on the part of Oregonians on the subject of
jobs. One wonders if "Learning new skills for
advancement" would have ranked third on the list
10 or 15 years ago when a large proportion offamily
wage jobs required relatively low skills.

Government Services

The government services shown in Figure 5
were described by function rather than by specific
government agencies so that participants could
more easily relate to them. The question asked was,
IfWhich government service do you feel is more
important, regardless of cost or how well you feel
the service is currently provided?" It was made

clear that participants should not make value judg­
ments about the cost or efficiency ofeach individual
service.

While conventional wisdom would antici­
pate the high ranking of services related to security
and safety, the ranking of "Primary and secondary
education" as a strong second is somewhat swpris­
ing. It is interesting to note that almost all of the
services at the top of the list are provided by local
government.

One additional theme that begins to emerge
is the importance ofeducation and job skills. "Pri­
mary and secondary education" and "Employment
and training" rank two and three respectively on the
list of 24 government services.

Oregon Values & Beliefs 4 -Volume 1 - Version 1.0



Community Values

The list of 32 community values (Figure 6)
again demonstrates the importance of education,
principally primary and secondary education, to the
people of Oregon. Surprisingly, IIAccessible hos­
pitalslhealth care, was rated more important by
urban residents than those in the eastern part of the
state. It is interesting to note that on this list of 32
community values "Accountablelhonest city lead-

ers" ranks a strong fourth. Oregon is not particu­
larly known for having anything other than account­
able and honest city leaders. One might presume
that this statement of values might be relevant for
elected leaders at all levels and is a further reflection
of the dissonance between our various governments
and the general population.

Figure 6

Community Values

Accessible hospitalslhealth care
Community committed to quality education

Safe neighborhoods and parks
Accountablelhonest city leaders

Family oriented community
Local employment opportunities

Low cost of housing
Financially balanced government

Positive neighborhood/community identity
Commitment to environmental quality

Community based upon traditional values
Community with tree/parks/open space

Local college or university
Accessible day care for aged/sick adults

Active involved citizens
Areas protected for wildlife

Healthy business environment
Accessible day care for children

Balanced commercial/residential community
A place where I live & walk to shop/work

Uncrowded streets and highways
Respect for community history

Variety of cultural opportunities
Historic sites preserved & protected

Vibrant, active downtown business area
Commercial/industrial development

Culturally balanced community
Diversity of worship opportunities

City gov·t a leader on regional issues
Nice restaurants & entertainment centers

Plentiful, available parking
City Hall/civic center to have pride in

o 10 20 30 40 50 60 70 80 90 100
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Findinsm
The balance of this summary is organized

around areas of key findings. Those include:

Figure 7

Family Unit in Ten Years

OVer the next Ten Years:

''The fanlly unit will become stronge,"• Families
• Career, jobs and economic security
• Education and skills development
• The enviomment
• Regional division
• The gender gap
• Newcomers
• Diversity
• Growth management
• Health care

Dlsagr&i*
Strongly

DI68groe
Somewhat

Neutral

Agree
SomeWhat

Agree
StronglV ,l!aAl0lliiii~1iji

10% 20".4> 40%

The concluding portion of this summary
includes a look at some of these fmding areas
through the eyes of those who who vote as well as
those who don't.

Families

The importance of families pervades the
study and reflects a level of intensity that may
surprise some. In the scaled comparison of per­
sonal values, "Participation in family" was at the top
of the list, and the second ranking item "Career or
job opportunity" was a full 26 points behind.
"Spending time with family" and "Spending time
with parents" ranked first and second on the list of
personal activities. Fifth on the list of 32 commu­
nity values was "Family oriented community."

Family Unit

In a series of questions designed to solicit
predictions about the next 10 years, participants
were asked about the future of the family unit
(Figure 7). The result was that people are almost
evenly divided about the future strength of the
family unit. Nevertheless, many might consider
this to be somewhat optimistic given the fact that
more people agreed strongly than disagreed
strongly.

Extra Time

In an open-ended question (participants sup­
ply the answer) asking "If you had one extra hour a
week, how would you spend it?" nearly 21 percent
of the responses were specifically and directly re­
lated to family, representing the single largest ag­
gregation of responses. Arguably, several of the
other response categories could be family-related.

Figure 8

Spending Extra Time

"If you had one extra hour a week, how would you spend it?"

Reading 15.0%

Spending time with family 10.0%
Volunteering / helping 7.7%

Spending time with children 7.3%
Recreation· sports 5.8%

Doing something for myself 5.5%

Recreation w nature 4.90/0

Resting / relaxilg 4.7010

Working gardening around the house 4.1%

Spending time with spouse 3.5%

Total Family Related 20.8%

Volume 1 - Version 1.0 7 Oregon Values & Beliefs



Career vs. Family

When asked "Are you more of a family
person or a career person?" (Figure 9), the response
was strongly on the family side of the equation.
With only 2 percent identifying themselves on the
extreme career side of the seven point scale, fully
26 percent placed themselves on the polar opposite
family end.

Figure 9

Career vs Family

•Areyou more of a ca'eet' penIOn or 8 family person?

S%

C%

Career 2 3 Equal 5 6 Family

Oregon Values & Beliefs 8 Volume 1 - Version 1.0



Career, Jobs, And Economic
Security

Not surprisingly, Oregonians are very
keenly focused on employment and many of the
issues which surround it. "Career or Job Opportu­
nity" was a strong second on the scaled comparison
list of 10 personal values, and "Learning new skills
for advancemenf' was third on the list of 20 per­
sonal activities. "Employment and training" was
third on the list of 20 government services.

Most Important Issue Today

Keeping Jobs

The Oregon Value & Beliefs Study included
a ItJob Perfonnance If measure for 19 different items.
Participants were asked to answer the questioJ;l
"Overall how good a job do you think Oregon is
doing with the following areas?" followed by the

Figure 11

Oregon Job Perfonnance

"Ovemlt how good 8 job do you think Oregon Is doing with the folloWing?"

Keeping Jobs

When asked to supply thei,r own answers to
the question "What is the most important issue
facing Oregon today?" fully 24 percent of the re­
spondents said either the economy or employment.

Figure 10

Very
Good

Somewhat
Good

Neutral

Somewhat
Bad

Most Important Issue Today

"What 1& the most Important Issue facl ng Oregon today?"

Very 1!!!!g.I!••~Bad

10% 200;. 30% 40% 50% 60%

Value Concems(7%)

Educallon(15%)

Taxes(14%)

Other(12.%)

item to be measured. It is important to note that
Oregon is being measured, and not some specific
unit of government. On the subject of keeping jobs
(Figure 11), Oregon received what can only be
considered a very poor ratill:g. Forty-seven percent
of the participants regarded its perfonnance as
somewhat or very bad. Despite the fact that Oregon
was doing better at keeping jobs than the balance of
the nation at the time this data was collected, study
participants clearly believed otherwise.

Another 7 percent listed the Economy vs. the Envi­
ronment, which was essentially a complaint about
the extent to which environmental protection was
perceived to interfere with the economy. These
responses would likely fall into a broader category
relating to concern about jobs and the economy.
Interestingly, a distinction is often made between
jobs and the economy, implying something other
than a direct relationship between the two.

Most Important Issue in Ten Years

Participants were often asked to reflect on
their values and beliefs both in the present and the
future. The future horizon was 10 years. In the
following example the question was "What do yo~

think will be the most important issue facing Ore­
gon in 10 years?" Again, the "economy/employ­
ment" were the top items. ,And again, both terms
were used, apparently not interchangeably. "Envi­
ronmental Protection II was a strong second in this

Volume 1 - Version 1.0 9 Oregon Values & Beliefs



Figure 12

Most Important Issue in Ten Years

GWhat do you thInkwill bethe most Impoltant 1SSU6 f&dng Oregon In 10 yearn?"

gon what would it be?"(Figure 13), the economy led
the way with 19 percent. Education shows up again
with a significant response (11 percent).

Crime{7%)

Economy
Ernployment(28%)

Taxes(8%)

open-ended question, which reflects a broader con­
cern about our "environmental future lt 'and the ex­
tent to which economic and population growth will
degrade our quality of life. The prominent mention
of "Education" (ranked third most important here)
in this question, and its place in scaled comparisons
of government services, community values; and its
strong showing among the most important issues
today, suggest the possibility that Oregonians ac­
knowledge a relationship between the importance
of education in confronting an uncertain economic
future.

What Would You Fix?

Asked 1Ilfyou could fix anything about Ore-

Figure 13

IIWhat Would You Fix?11

"If you could fix anything about Oregon, what would It be?G

Economy
Emplovment(19%)

Taxes(13%)
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Education And Skills
Development

Nowhere else in this study was conventional
wisdom challenged to the extent found here. Cer­
tainly it comes as no surprise that Oregonians sup­
port education; we have consistently outspent most
states (proportionately). "Learning new skills for
advancement" was the third leading personal activ­
ity, while "Primary and secondary education II and
Employment and training" were second and third,
respectively, on the list of government services.
"Community committed to quality education" was
the second leading value among 32 community
values.

Change Generally

It is not surprising that Oregonians want

Figure 14

Change Education - in General

Uls~or change needed In the pUblic education system?U

100%

!lO%

Slf'/o

400/"
30'/0

20'/0

10"A.

<PA.

Change locally

When Oregonians were asked about local
schools, however, a surprising number agreed that
major change is needed in their local neighborhood

Figure 15

Change in Your local School

"Is mejor change needed Inyour local neighbomood school?"

Yes No Don't Know

• Parents mNon Parents

school. What makes this response particularly in­
teresting is the difference between parents and non­
parents. Non-parents (who, after all, don't have kids
in local neighborhood schools) were less likely to
have an opinion. Parents (those most likely to be
familiar with local neighborhood schools), feel that
significant change is needed in their local neighbor­
hood school. This fmding clearly runs counter to
the conventional wisdom.

What Kind of Change?

change in education (Figure 14). It is widely ac­
knowledged that people want change in educa­
tion in general.' But as in surveys of satisfaction
with congress, dissatisfaction typically dissipates
when the issue becomes localized. "My" congress
person isn't the problem; "my" local neighborhood
school isn't the problem.

Yes No Don't Know
The study probed at some depth the kind of

change that people had in mind. Is there, for exam­
ple, some idealized notion of the way education
ought to be based upon our recollections of educa­
tion 20 or 30 years ago, or' do people have some­
thing else in mind? Figure 16 represents responses
to an open-ended question which asked "What kind
of changes?" to those answering yes to the question
in Figure 15.

Responses fell into three basic categories:
curriculum, funding, and teachers. The single re­
sponse mentioned most often was establishment of

Volume 1 - Version 1.0 11 Oregon' Values & Beliefs



Figure 16

What Kind of Change?

• WI"Cwrlculum

• HigherStandl:Yds
• Change' update teaching methods

• Morevocational' technIcal

• More math and science
• Moreacademic' less extra-cunlcular
• More basic skills focus

o 21%Fundlng

• less was1.e I more effIclency

• Increase
• Stabllity
• ObtaIn new source of funding

• 12%Teaehers

• Betterpay
• Moretralnlng

• Better teachers

higher standards for students. Funding mentions
combined to include 21 percent ofthe responses and
were evenly divided between those who felt that
more money was needed, and those who felt that
current resources should be used more efficiently.
Responses relating to teachers combined for about
12 percent and those included such things as better
pay and more training. The balance of the re­
sponses to this question involved a wide variety of
issues.

More Accountability

The statement in Figure 17, "Education will
change to involve more accountability and new
classroom practices" asked for two responses.
The first asked how desirable the statement was,
and the second asked how likely that same state­
ment was. While there is a fairly significant gap
between desirable and likely, in both cases a major­
ity ofparticipants felt that it was desirable and likely
that "Education will change to involve more ac­
countability and new classroom practices."

Primary and Secondary Education

"Providing primary and secondary educa­
tion (K-12)" received a "SO-SOil job perfonnance
rating (Figure 17), with 38 percent saying very good
to good and 32 percent saying very bad to bad.
While this performance rating is not catastrophic, it
does place education in the middle of the ranking.

Figure 17

Education Will Involve More AccQuntability

~EdtU:lltlonwill change to Involve more ace:ountablllty and new cf8SSJCOm
Practices.M

Very Desirable
Likely

Somewhat Desirable
Likely

Neutral

Somewhat Undesirable
Unlikely

Very Undesirable
Unlikely

It is important to note that while Oregonians express
strong support for the importance ofeducation, they
do not express equally strong confidence in its
present quality.

Figure 18

Oregon Job Performance

"Overall how good 8 Job do you think Oregon Is doing with the following?"

Providing prlmaryand sec:ondaryeducatlon (K-12)

Very
Good

Somewhat

Good .J!E7.i~~~~~~

Neutral

SOmewhat
Bad

Very

Bad ~~~~~_.~"'~~ijiiij~
O'hI 10% 21k 3)% «1"/0 &1% 60".4

Smlls fur a GrobalEconomy

A mere 17 percent of participants said Ore­
gon is doing very to somewhat·good at "Providing
Oregonians the skills necessary to compete in a
global economy" (Figure 18). Out of 19 items in
the Oregon Job Performance, this item ranked sec-
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ond from last. The ranking would suggest a further
recognition by Oregonians that the global economy
is significantly changing the nature ofwork and that
Oregonians will not be sufficiently skilled to com­
pete.

Figure 19

While "Learning new skills for advance­
ment" was ranked third "On the list of 20 personal
activities, and "Employment and training" was con­
sidered the third most important government serv­
ice, there appears to be a lack of confidence in the
adequacy of those newly acquired skills for com­
peting in the global marketplace.

Oregon Job Performance

Oregon Job Performance

'Ovlnll how good aJob dD you think OregDn Is doing with the following?"

providing Qregonlans the Sidlis t.!ernssery to
eompete In 8 glob&! economy

Very

Good ~~~~
SomeWhat

Good ~~~

Neutral

Somewhat
Bad

Very
Bad

Figure 20 represents the entire list of items
which were ranked in the Oregon Job Performance.
This list begs to be read not from the top down, but
rather from the bottom up. Presumably, someone
who thinks Oregon is doing well at something is not
necessarily expressing approval of the item being
evaluated. Conversely, it could be argued that
someone who gives a bad performance rating is also
expressing disappointment. In other words if they
didn't care about the item' being evaluated, they
wouldn't give it negative rating.

0'/0 10% 20% ~% 40'% &1% m%

Oregon Job Performance

It is particularly in­
teresting to note that Ore­
gonians feel we're doing a
better job at "Controlling
crime" than at "Providing
primary and secondary
edu~ation." Again, given
the overall importance at­
tached to primary and sec­
ondary education in the
scaled comparisons of gov­
ernment services and com­
munity values, this
suggests strong concerns

With that in mind, it is not surprising to see
jobs at the bottom of the list. It may not now be
surprising to see the position of "Providing Orego­

nians the skills necessary to
compete in a global econ­
omy ," but one wonders
how this would have fared,
say, 10 to 15 years ago
when the number of family­
wage, low-skill jobs was in
substantially greater sup­
ply.

Figure 20

1. Providing parks and open space
2. Making available culture and entertainment opportunities (theater,zoo,museums,etc)

3. Providing easy access to wor1<, shops, partes, and recreation
4. Maintain clean air and water
5. Developing clean and attractive cities
6. Maintain highWays, roads and bridges
7. Protecting natural resources such as forests, rivers, and fannland
8. DeVeloping mass transit
9. Promoting Oregon to other U.S. states

10. Promoting Oregon to other countries
11. Controlling crime
12. Providing primary and secondary education (KM 12)
13. Helping individuals and families in need
14. Providing government services
15. Controlling drug use
16. Providing Oregonians economic access to health care
17. Keeping jobs
18. Providing Oregonians the skills necessary to,compete in a global economy
19. Creating jobs
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about the delivery of education today.

New Techniques

Participants thought that "K-12 education
will be fundamentally different involving new
classroom atmospheres and teaching techniques tI

was likely to occur and, by an even larger margin

this emphasizes the extent to which participants are
inclined to view educational change as something
quite different than improving past practices.

High School Won't be Enough

There appears to be a strong recognition that
ahigh school education, at least as it is now config-

Figure 21 Figure 23

New Techniques In Education High School Education Won't be Enough

~K·12edueatlonwill belundaman18l1ydlf1ellll1t Involving newcllmroom
atmosphlll9$and teaching technIques.H

Very Desirable
U~IY

Somewhat DesIrable
Ukely

Neutrol

SomeWhat Undesirable
Unlikely

Vory Undoslrabto
Unllk&ly

OWrthe next Ten Years:

·Wages lor those with high school education or less will fall In Oregon.-

Agree Strongly

Agree SomeWhat

Neutral

Disagree Somewhat

Disagree StrongIV

found it to be desirable (Figure 21).

New Approach in Education

Provided a scenario which attempts to paint
two opposite views about educational change, par­
ticipants clearly leaned towards what was described
as a new and different approach (Figure 22). Again,

ured, is inadequate in achieving economic security.
fu Figure 23, 66 percent of participants agreed
strongly to somewhat strongly that "Wages for
those with high school education or less will fall in
Oregon."

Higher Skills

Figure 22

New Education Approach vs Same But Better

"Some people say a whole new approa:h Is needed In local
nelghborttood schools Involving ewrythlng from classroom atmospheres
to teaching techniques. OthersUf the need Is to do what we're doing
now but to do it bett&r. Which W8!I do you feel?H

The issue of workplace structure is one that
has emerged only within the last decade. Neverthe­
less, 63 percent of the participants agreed strongly
or somewhat strongly that "Front line workers will

Front Line Workers Will Do More

Clear agreement exists that "Oregon em­
ployers will produce more sophisticated and valu­
able products that rely on higher worker education
and skill" (Figure 24). This may seem to be obvi­
0us' nevertheless it is interesting in light of Ore­
gon ~ s historic relationship to natural resource
industries.

6 same
but Better

5Equal3New 2
Approach
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Figure 24

Oregonians Will Need Higher Skills

OYer the next Ten Yeam:

"Oregon employers will produce more sophisticated and valuable products that
rely on higher worker education anti skill."

Agree Strongly

Agree Somewhat

Neutral

Disagree Somewhat

Disagree Strongly

Neutral

0% 10% 20% 300/0 40% SO%

be asked to take more and more responsibility ~n

Oregon."

The responses to each of the preceding three
questions suggest an acknowledgment that the
world of work has changed, and when combined

Figure 25

Front line Workers Will Do More

OYer the next Ten Yeas:

"From line workers will be asked to take mom iI'ld more responsibility In Oregon."

Agree Strongly

Agree Somewhat__II
Disagree Somewhat

Disagree StrongIV

0% 10"10 20"10 30% 40%

with the level of support for educational change,
suggests thatparticipants see an integral tie between
education and employment. Many would argue
that this strong relationship has not always existed
in the minds of Oregonians.
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-rhe Environment
an effort to probe that issue "more deeply, the study
asked a series of questions designed to press par-

"Environmental protection will become more Important thoo economic growth."

Environment vs Growth

Figure 27

40%30%20'%10"100'/0

Very Undesirable
Unlikely

Very Desirable
Llkelv

Somewhat Undesirable
Unlikely

Neutral

Somewhat Desirable
Likely

Oregonians have a strong commitment to
environmental quality and to the physical beauty of
the state. There is ambivalence about the polar
extremes of arguments regarding the environment,
but there is clear and pervasive concern for the
environment. (Regional variations on this theme
will be discussed in the Regional Divisions section
of the key findings.) "Concern for the environ­
ment" was the third leading value among the 10
personal values. The environment was among the
issues mentioned most often when participants
were asked "If you could fix anything about Ore­
gon, what would it be?"

What I Value About Oregon

Figure 26

What I Value About living in Oregon

·What do you personally valu& about living I" Oregon?"

Natural beauty and recreation 1====111I1i
The people / sense of community

Environmental quality

Weather

Government & human services

Land use planning

Friends/family IIIIiIIIIEconomy

Public safety
Negative comments

Education .,~,;~{~tffi
Arts, cuUure aius religIon

a'4 10% 20% 00% 40%

ticipants to make difficult choices. In response to
the statement, "Environmental protection will be­
come more important than economic growth" (Fig­
ure 27), 54 percent of the participants considered
environmental protection very to somewhat desir­
able over the next 10 years, and 64 percent consid­
ered it very to somewhat likely to occur. (There is
considerable regional variation on this question
which will be discussed later.)

The environment was mentioned in 10 per­
cent of the responses to the open-ended question
"What one thing would you fix about Oregon?"
This ranked it in the top seven categories of re­
sponses.

When asked the open-ended question,
"What do you personally value about living in
Oregon?" (Fig~re 26), fully 36 percent gave re­
sponses that fell within the category of "Natural
Beauty and Recreation." Indeed, 50 percent of the
responses fell within the category of the environ­
ment.

Environment vs. Growth

Much ofthe debate about Oregon's environ­
ment pits the environment against the economy. In

Logging VSo Tourism

The only question in the study which dealt
specifically with logging juxtaposed logging and
tourism in an effort to probe both desires·and ex­
pectations (Figure 28). Participants found the state­
ment, "Oregon's economy will move away from
logging and will move towards tourist use of forests
for camping and hiking" to be substantially more
likely (70 percent very to somewhat likely) than
desirable (49 percent), suggesting a degree of res­
ignation. While there are differences among the
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regions of the state on this question, the differences
are less pronounced than might be imagined on the

Figure 28

Logging \IS Tourjsm

"Oregon's economy will mow IrN8Y from logging and wlll moveto~s tourist
use of forests for camping and hiking."

Very Desirable
Likely

Somewhat Desirable
Ukely

Neutral

Somewhat Undesirable
Unlikely

Very Undesirable
Unlikely

basis of conventional wisdom.

Biggest Fear for Oregon

Oregonians are clearly concerned about the
the future's impact upon the environmental quality
of the state. One of the unique techniques used in
the study was open-ended sentence completions.
The partial sentence, "My biggest fear for Oregon
is...," produced responses that were largely indica-

Figure 29

Biggest Fear for Oregon

.My biggest fear for Oregon Is .....

Overpopulation
Becoming like california

Environmental destruction
Economic problems

Loss of forests
Uncontrolled growth

Crime
Loss of Job opportunltlea

Loss of natural resources
School related problems

Excessive taxation
Environmentalists taking over

Breakdown 01 values
A lack of planning

Loss of IIv8blllty
I.&ss $ for govt. services

tions of concern about the environment and the
effects of future population growth.

Relax Regulations or Maintain Environment

Figure 30 represents a slightly different
twist. Given two alternatives, participants were
asked to pick the one which would more likely lead
to economic growth. In this case, 75 percent of the
participants felt that "Maintaining a quality envi­
ronment to attract people and companies to OregonIt

would succeed whereas 16 percent chose "Relaxing

Figure 30

Relax Regulations vs Maintain Environment
"Wbjcb js more impQrtant to economjc growth in Oregon?

"Relax environmental regulations to make It eesiet for compmies to do
business orMaimaln aquality environment to attract people ood companIes
to Oregon1"

90%
80%
70%
60%
50%
40%
30%
20%
10%
0%

I 001 Don1 Know 1m Relax • Maintain I

environmental protection regulations to make it
easier for companies to do business."

Finally, when asked to use one word to
describe Oregon, participants. used tenns which
describe positive physical qualities, further indicat­
ing a strong affinity for Oregon which goes beyond
human additions to the landscape. t1 Beautiful" was
the word most often mentioned.
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Regional Division Logging .vs. Tourism

Figure 32

Logging vs. Tourism

VeryNeutral

_ "50%~'-'--,-"'+40%
30%

Very Not

40%

20%

30%

50%

"OIegon's ec:onomywlU mOIle fH/SY from logging and will mo~ towards tourist
use of forests for canping and hlldng.·

10"10

11%"f==~=~==+==¥==:i:¥

Not surprisingly, metropolitan area partici­
pants look at the question of logging and tourism
differently from those in other regions of the state.
Figure 30 shows the two regions of the state which

The table below demonstrates the signifi­
cant differences among regions on the scaled com­
parisons of personal values. The most obvious
differences exist in the values of "Concern for the
environment, II ranked third by the Metro region and
eighth by the East region, and "Being economical
or thrifty,lt which is ranked seventh by the Metro
region and third by the East region. Metro region
sentiment on "Concern for the environment" was

Regional divisions in Oregon are largely
founded on issues of economic insecurity resulting
from threats to the natural resource base of the
non-urban economy. While there are clearly demo­
graphic and life-style differences among the regions
of the state, economic insecurity appears to be the
most significant basis for attitude differences. On
many key issues, such as the economy and educa­
tion, there is little difference.

Personal Values - By Region

Figure31 '

Personal Values .. Ranked by Region

METRO WEST SOU'lH EAST

Particlpatlon In family 1 1 1 1

career or Job opportun~y 2 2 2 2

Concem fOfthe environment 3 4 5 8

Practice of religion or spirituality 4 5 4 4

Charitabilily to others 6 3 3 6
Independence of sell 5 6 9 5
BAlog ftMDQm1981 qr tbrtfty 7 7 ft a
seclusion, solitude or privacy 8 10 7 7

Supporting your community 9 8 6 9
Diversity of people 10 9 10 10

exhibited the greatest difference on the statement
"Oregon's economy will move away from logging
and will move towards tourist use of forests for
camping and hiking." While there is clearly a dif­
ference, both in the likelihood of this statement and
its desirability, conventional wisdom might suggest
a greater difference. Furthermore, East region par­
ticipants felt that the above statement was more
likely to occur than their counterparts in the Metro
region. This may be a reflection of reality, but it
may also reflect a degree of resignation.

Jobs vs. Environment

sufficient to raise the issue to third in the statewide
weighted sample despite its lower rating by the East
region. Some might suggest that "Being economi­
cal or thrifty" is seen less as a value than as a
necessity for many of those participants from the
East region.

"Some people say, 'Forget jobs, protect the
environment!' Other peopie say, 'Jobs first at all
cost!' Which way do you feel?" This statement
reflects polar extremes that few people wish to
chose between. Nevertheless, it is interesting to
note how little real difference there is between those
two regions of the state which exhibit the greatest
polarity: Metro and East (Figure 33). Essentially,
most people, regardless of region, see themselves
in the middle on this question.
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Figure 33 likely than their Metro region counterparts and less
desirable.

Relax Regulations vs. Maintain Environment
Jobs vs EnVironment

"Some people Sl!J. 'Forget jobs, protect the envJronmentl" Other
people S!'J, 'Jobs first at all cost!' Which W<1i do you feel?"

!it

6 Environment

Figure 35 provides what may be a more
interesting look at this theme of differences among
the regions of the state on environmental issues.
Two alternatives are posed in answer to the question
"Which is more important to economic growth in
Oregon?" The first alternative, "Relax environ­
mental regulations to make it easier for companies

Figure 35

Relax Regylations ys Maintain Environment
'Whish 1ft mOnt impprtant.9 ,SODom;, gmw1b in OmpRa?

Environment vs. Growth - Metro vs. South

"Relax environmental 189 ulIII ions 10 mtko it ollliar for compllniOll to do
busine. or Mllintai n a q lllllity environment to attl1l.ct pGGple Illld c»mpanlee
to Oregon?"

A look at the regional differences on the
question "Environmental protection will become
more important than economic growth" (Figure 34)
suggests again that there is a dichotomy, but per­
haps less than one might expect. The two most
polarized regions on this question, Metro and
South, reflect responses similar to the earlier timber
question; those in the resource dependent region (in
this case the South) see the above statement as more

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%
0%

Metro Ea~

[@ Don"l Know 1m Relax • MaintaIn

"Environmental protectIon will become more Important than economIc growth."

Figure 34

Environment ys. Growth

to do business," was selected by 22 percent of the
East region participants vs. 11 percent of the Metro
region participants. The second alternative, "Main­
tain a quality environment to attract people and
companies to Oregon," attracted 80 percent of the
participants from the Metro region and 66 percent
of the participants from the East region. A differ­
ence exists to be sure, but by no means an over­
whelming difference.

VeryNeutral
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-rhe Gender Gap

Differences in values and beliefs are greater
between men and women than they are among any
of the other demographic categories in the study.
While it is true, as conventional wisdom might
suggest, that women tend to be more focused on
values of unique importance to the family, it is
particularly interesting to note that seldom did men
feel that any personal value, personal activity or
government service was more important than did
women.

The next three tables show those personal
values, personal activities, and government services
where there exists a noteworthy difference of 9
percent or more.

Personal Values

Figure 36

Areas of Noteworthy Difference

Personal Values

Women Men

on the scaled comparison ofpersonal activities (fig­
ure 37) associates closely with the differences

Figure 37

Areas of Noteworthy Difference

Personal Activities

Women Men

Spending time with family 81.00,h, 67.0%

Spending time with parents 47.0% 35.0%

Doing something just for myself 38.0% 26.0"/0

Enjoying different kinds of people 36.0% 24.0%

Comparing prices at the store 33.0% 18.0%

Attending religious services 33.0% 22.0010

Donating time to those in need 27.0% 18.00/0

Using coupons when shopping 20.0% 9.0"10

found in the personal values list.

Government .Services

While many of the responses listed in Figure
38 are probably predictable, it might be surprising
to some to see the significant differences in "Fire
and emergency servi~es," "Police services," and
"Courts, prisons and jails. II These differences ob­
viously suggest that women indeed feel strongly

Participation in family

Charitabllity to others

Pmctice 01 religion or spirituality

Being ec:onolTicaJ or thrifty

85.0<'/0

59.0%

56.0<'/0

51.0010

76.0%

43.00/0

39.0%

35.0010

Figure 38

Areas of Notewothy Difference

Government Services
Women Men

There is little in Figure 36 to challenge con­
ventional wisdom.

Personal Activities

Again, each personal value measured in the
scaled comparisons was assigned two personal ac­
tivities as a way to triangulate findings. Essentially,
the fi~dings of difference between men and women

Fire and emergency SeMces
PrimBJy and secondary education
Health and mental health sErVices
Policeservices
Employment and training
Children's setVices
Affordable housing
Higher educatio~
Community colleges
Senior services
Courts, prisons and jalls
services for low Income
Health and safety regUlation

Libraries

9U)Ok
86.0"/0
76.0%
76.0"10
71.0"10
68.0",h,
66.0%
62.0%
55.Q'>k
54.0"10
S3.Q'>10
49.(PIo
46.()%

46.Q'>/0

82.00/0
76.0"10
62.O"lo

j

63.00/0
58.0",h,
49.0''10
49.0%
52.0%
41.0'%
37.00/0
43.0010
34.0%
35.0%

34.0%
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about issues relating to personal and/or family se­
curity.

Accountability in Education

Perhaps consistent with a heightened con­
cern for primary and secondary education in gen­
eral, women responded more favorably to the
statement, "Education will involve more account-

Figure 39

More Accountability in Education

"Education wUllnvolw more acc:ountabllity and new dassroom praetlalS."

Figure 40

Reduce vs Increase Government Services

"Some people say that governmentprovides too many soo.1ces. Others
say that seMcelevels need to be Increesed. Which way do you feel?"

25'%""""""==

2r'/o

6 Increase

Very Desirable

Somewhat Desirable

Neutral

Somewhat Undesirable

Very Undesirable

try of responses. Again, the high point at the right
end of the scale is primarily composed of women,

.Figure 41

0'/. 10% 20% 30% 40% 50"10 60% '1ll"k

ability and new classroom practices. II While both
men and women feel that this statement is desirable,
women clearly feel so even more.

Reduce vs. Increase Government

No question in the study more properly dis­
plays the challenge to government leaders than the
one portrayed in Figure 40, "Some people say that
government provides too many services. Others
say that service levels need to be increased. Which
way do you feel?" There are several qualities to the
response to this question that merit attention. First,
the responses for each do not exceed 22-1/2 percent,
which suggests either a general ambivalence or at
least a lack of strong consensus. Second, the bi-mo­
dal appearance at the end of each line (the slight
uptick on each end of the scale) is comprised of
women at one end of the spectrum and men at the
other. The statewide results on this same question
(Figure 41) demonstrate the nearly perfect symme-

Reduce vs Increase Government Services

"Some people say that gowmment pra1lides too many semce5. Others
say that service levels need to be inaeased. Which w~ do you feel?"

and the high point at the left end of the scale is
primarily composed of men.

Cautious or a Ris~ Taker

A series of personality preferences in the
study included the question, ltDo you tend to be a
cautious person or do you tend to be a risk taker?"
(Figure 42). One 'wonders~ when looking at this
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graph, what it would have looked like, say, 10 years
ago and whether, in another 10 years, there will be
much difference at all. Conventional wisdom sug­
gests that these lines are merging; therefore to the
extent that women increasingly see themselves as

Figure 42

Cautious vs Risk Taker

-00 you tend to be a cautious person or do you tend to be a Itsk: taker?"

6 Risk Taker

risk takers, the values for which women exhibit
stronger feelings than men are values which might
well be more widely represented in public policy.
It is our intent that the study serve as a benchmark
for future assessments which may resolve the above
speculation.
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Newcomers

Newcomers, as used here, mean people who
have lived in Oregon for less than 10 years. As a
group they account for 22 percent of the study
participants. The impact of newcomers on Oregon
is subject to considerable debate and speculation.
Most Oregonians are familiar with the caricature
of the Southern California refugee, cash rich from
inflated real estate sales, buying a piece of Oregon
Nirvana, and then erecting walls to prohibit all
additional growth and development.

Participants in this study, who represent a
near mirror of the 1991 census update, reflect some­
thing different than the above caricature. Newcom­
ers are younger; on average, than the longer term
residents of the state (the overall average length of
residence in Oregon is 26.5 years). To the extent
that there are differences in values and beliefs be­
tween newcomers and longer term residents, such
differences may well result from differences in age
or income more than length of residence in Oregon.

More Tax dollars for Education

Newcomers typically exhibited greater en­
thusiasm for government services and spending
public money. Figure 43 suggests greater interest

Figure 43

Education Will Be Fu oded Throygh MOre Tax DQllars

(although hardly overwhelming) in supporting ad­
ditional tax dollars for education.

Fewer Services

Newcomers are much less enthusiastic

Figure 44

Government Will Provide Fewer Services

-Government will pro\'lde f&werand fewor services-

Very Desirable

Somewhat Desirable

Neutral

Somewhat Undesirable

Very Undesirable

about the idea that "Government will provide fewer
and fewer services 11 than longer term residents.

Logging vs. Tourism

It is typically on environmental issues that
nwcomers are presumed to share significantly dif­
ferent values. Figure 45 does suggest a difference

Figure 45

logging VB TQuri~

"Oregon's e<:Onomy will move awayflOm logging Ir1d will move
towards tourist use of folMt8 for camping and hiking.~

~EdUC8lion will be funded through more dollars from taxpayers.H

Very Desirable

Somewhat Desirable

Neutral

Somewhat Undosirable

Very Undesirable

Very Desirable

Somewhat Desirable

Neutral

Somewhat Undesirable

Very Undealrable

(J'/o 10% 200/0 30% 40%
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on the statement, "Oregon's economy will move
away from logging and will move towards tourist
use of forests for camping and hiking." Yet when
one considers that relatively few people have
moved to Oregon within the last 10 years to work
in the timber industry, these differences don't seem
terribly significant.

Environment vs.. Jobs

Newcomers exhibit some differences in the
scenario of preserving the environment versus pro­
tectingjobs (Figure 46), but perhaps less than con­
ventional wisdom might suggest.

Figure 46

Preserve Environment vs Protect Jobs

Figure 47

Oregon Will Have More Jobs

Very Desirable

SomeWhat Desirable

Neutral

Somewhat Undesirable

Very Undesirable

O',{, 100k 2IJ% 3tf>k 4m'o 50% 6O"k 70%

But Do They Vote?

·Some people say that 'ForgotJobs, protect the envlronmentl' Other
people say, 'Jobs rru.tst come first. at all coati" Which way do you feel?·

40%

36"10

3:7%

2S"k

====-=-4)%
35%
3J%

25"10
21%
15%
10%
,yo
0%

<=10yrs

. > 10yrs

6 JobS

More Jobs

In the May 1992 primary, only 46 percent of
newcomers voted as opposed to 56 percent of
longer tenn residents.

Again, contrary to the popular conception,
nwcomers feel that the statement, "Oregon will
have more jobsIt is even more desirable than longer
term residents. The notion that newcomers are
hostile to economic development or that they are
significantly more -concerned about the environ­
ment is not born out by the data in this study. Figure
47 suggests that while participants in general sup­
port the notion that Oregon will have more jobs,
newcomers feel even more strongly about that state­
ment.
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Diversity
Figure 49

One-Race vs Mixed-Race Neighborhoods

6 One Race5Equal3

"Some people 8W/ that racial groups should liveseparately from one another
In their own nelghboltlooda. others saythat mixed-race nelghbomoods 8'9
good. Which way do you feel?"

45%

«Pia
35%

30%

25"R.
2l7'A.
15%

10%

97'0
0%

Mixed Race 2
Personal Activities

Figure 48

Participants appear to be somewhat ambiva­
lent about the benefits of a diverse population.
"Diversity of peoplett was the least important value
in a list of 10, but "Enjoying different kinds of
people" and IIGetting along with other cultures" (the
two personal activities which were paired with "Di­
versity of people") rated highly on this partial list

Spending time with family

Spending time with parents

Leaming new skills for advancement

Donating time to those in need
EnJoying different kinds of people

Getting along with other cultures

Voting for issUes or candidates

Cleansing my.soul spiritually
Spending time at work

Going off by myself

Recycling at home

desirable. Eighteen percent felt that this was very
to somewhat undesirable.

Figure 50

o 10 20 30 40 50 60 70 80 90 100

Oregon Will Be More Racially Diverse

of 20 personal activities. "Oregon will become more and more racially diverse."

Mixed Race Neighborhoods

In regard to single- versus mixed-race
neighborhoods (Figure 49), 42 percent of the par­
ticipants placed themselves on the mixed race end
of the scale, while only 4 percent selected single­
race neighborhoods. Indeed, only 9 percent were
on the entire half of the scale favoring single-race
neighborhoods.

Very Desirable
Likely

Somewhat DesIrable
L.Ikely

Neutral

Somewhat Undesirable
Unlikely

Very Undesirable
Unlikely

More Racial Diversity

Participants were asked to assess the likeli­
hood and indicate their preferences on the statement
"Oregon will become more and more racially di­
verse. It Clearly, the statement is likely to come true.
Fewer people consider this to be desirable, although
49 percent felt that this was either very or somewhat
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Growth Management
Figure 52

.My biggest1001'for01'9900 Is ....

Figure 51

Figure 53

On the question of moving by car or mass
transit (Figure 53), particip~ts tended to favor
transit. Did respondents feel this way because they

"As the popUlation In Oregon grows.-·

There are fewer Jobs to go around
Problems get bigger

The quality of life declines
The environment deteriorates

There Is more crime
The environment needs more protection

There Is neod for managing growth
More like California

There are more problems wIth housing
There will be growth

Things get worse
There wlll bo economic stability

More traffic

People must WorktogoUler "'iI~ ~
There are Increased taxos -F!Il

0'/., 2'4 4% 8'/0 9'k 1D% 12% 1<t'/0

Growing Population

tive, and express concern about the effects of
growth. It is particularly interesteing that the belief
"There are fewer jobs to go around", is the largest
response category. This is not consistent with Ore­
gon's experience over the last decade (i.e. popula­
tion growth and net job growth). Again, there are
almost no virtues attributed to population growth.

Cars vs. Mass Transit

12'/0 14%0'/0 2'k 4% ero 8'/0

Overpopulation
Becoming like california

Environmental destruction
Economic problems

Loss of forests
Uncontrolled growth

Crime
Loss 01 Job opporlunlUes
Loss of nalUral resourte$
School related problems

Excessive taxation
Environmentalists taking over

Breakdown 01 values
A lack of planning

Loss of livability
Less Sfor govt. s8rvl~s

My Biggest Fear

Biggest Fear for Oregon

When asked to identify their biggest fear for
Oregon (an open ended question), participants pro­
vided responses that related predominantly to
growth. The leading aggregation ofresponses (Fig­
ure 51) fell into the category "overpopulation" £01-

Oregonians are very concerned about the
effects of population growth on Oregon's environ­
ment, and on the overall quality of life. They are
somewhat pessimistic about the prospects for re­
solving many of these issues and they appear unen­
thusiastic about at least some of the current
prescriptions.

Cars vs. Mass Transit

~Some people feel we should Invest in more roads for cars. Other people think
that mass tranait represents abetter investment. Which way do you tee1t?lowed closely by "Becoming like California"

which, within the context of the question, must be
taken as a growth related concern.

A Growing Population

Given the concerns expressed about Ore­
gon's future, and the essentially negative mentions
relating to population growth, it is particularly in­
teresting to note the responses to another open­
ended sentence, "As the population in Oregon
grows.... II Virtually all of the responses are nega-

30%

25%

20%

15%

10%

5%

0'10

Roads 2 3 Equal 5
lor Cars

6 Mass
TransIt
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want to personally take advantage oftransit. (i.e. ride
the bus or light rail) or is it because they see transit
as a potential antidote to the ill effects of growth
(i.e. they want other people to use mass transit)?

Will Oregon Grow?

everyone agrees that immigration will represent a
portion of Oregon's future" population growth, it
accounted for less than 20 percent of our growth
over the last 10 years.

Figure 55

"Oregon's population will grow considerably."

Figure 54
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Figure 56
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Somewhat
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Very Undesirable 11111
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Oregon Will Grow

Somewhat Desirable
Ukely

Somewhat Uncfll1llrable
Unlikely

Very Desirable
Likely

Neutral

Expectations about growth seem to be con­
sistent with virtually all projections. When asked
to respond to the statement "Oregon's population
will grow considerably," participants were unambi­
guous (Figure 54). Ninety-six percent said that it

Ovetthe next Ten Years:

was very or somewhat likely that "Oregon's popu­
lation will grow considerably, II and yet only 20
percent felt that the .same statement was either very
or somewhat desirable.

People Will Leave· People Will Come

In keeping with earlier responses, partici­
pants clearly have strong expectations about
growth. Asked to agree or disagree whether "More
people will leave my community than will come,tI

69 percent said they disagreed strongly to some­
what.

Agree
Strongly

Agree
Somewhat

Neutral

Disagree
Somewhat

Disagree
Strongly

On the other hand, when confronted with the
statement "More people from out of state will move
into my neighborhood," 80 percent agreed strongly
or somewhat. It should be noted that while virtually
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Health Care Ftgure 58

Oregonians express significant concern
about health care, particularly with respect to cost
and access.

Access

The following graph from the scaled com­
parisons segment of the study identifies "Accessible
hospitals/health care II as the leading value on a list
of 32 community values. This was consistent

Figure 57

Change in Health Care?

0At& maJor changes needed In the health care system?"

100"10:1 _
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Community Values - partial list

Figure 59

What Kind of Change is Needed?

10% 15% 20%0%

Make Insurance affordable

Notional health Insurance

Health care available to poor

Health care available to senior citizens

Reform health care delivery system

Cost control

Reform health Insurance system

What Kind of Change is Needed
in Health Care System?

Make health care available to everyone

Make health care affordable

tern?" were asked "What kind of change is needed
in the health care system"?, the primary responses
related to access and affordability.

When those responding yes to the question
"Are major changes needed in the health care sys-

Aects8lb!& hO!lplt81slbB8!th CBM

Community committed to Quality educallon

Safe nelg1llXlrhoods and parks

Accountablelhonest city leaders

Family oriented community

Local employment opportunities
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FinW'lCially bala~ government

PosltNa I'l9lghborhoodlcommunlty IdenUty

Commitment to environmental Quality

Community based upon traditional values

CommunIty wIth troolparkslopen space

Local college or university

Accessible day care for ag6d1sicJ< adults
Active involvGd citizens

Areas protected for wildlife
Healthy business enVironment

Accessible day care for children

slanced commerolaVresidential community
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throughout the state.

Change in Health Care?

Participants were asked whether "...major
changes were needed in the health care system?ll.
Eighty one percent of respondents said yes. This is
not particularly surprising given the general re­
sponse to questions about institutional change seen
elsewhere in the study (i.e. education).
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Providing Economic Access

"Providing Oregonians economic access to
health carel'? was rated very poorly by Oregonians
on the Oregon Job Performance series of questions
asked in the survey. In fact only three items out of
nineteen total were below this item in the overall

Figure 60

Oregon Job Per10nnance

"0YmlI1. how good a Job do you think Onlgon ladoing with the following areas?:"

"Proloiding Oregonians economic 8CCIllSSto health core?"
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Figure 61

More Will Be Able to Afford Basic Health Care

Over the nmel ten years:

"A greater percentage of Oregonians can afford basic h6Sith cere."

Agree
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Disagree
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both the affordability of health care and access to
health care, respondents indicated a strong prefer­
ence for national or state health insurance. While

Figure 62
10% 20"10 30% 40%

Health Care R~ioning

ranking.

Basic Health Care Bill be More Affordable

In response to the statement, IIA greater per­
centage of Oregonians can afford basic health care"
(Figure 61), participants were not particularly opti­
mistic. This is useful information because this
statement represents a benchamrk which the state
has set for itself.

Rationing

VeryUkely
Desirable

SomeWhat Uk.IV
Desirable

Neutral

Somowhat Unlikely
. Undesirable

Very Unlikely
Undesirable

When asked to rate both the likliness and
desirability of the statement "Rationing of health
care services to terminally ill and elderly will be­
come commonplace" participants reacted strongly.
Essentially, "rationing" is considered likely and
undesirable.

National or State Health Insurance

In what may well reflect nervousness about

considering the statement liNational or state health
insurance will replace the current system of health
insurance" to be quite a bit more desirable than
likely, participants nevertheless felt that it was both
likely and desirable (Figure 63 - next page).
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Figure 63

National or State Health Insurance

"NatIonal or state health Insurance will replace tha
CUmllt system of health Insurance.-

Very Likely
Desirable
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Oregon Voter Pro'file

Voters matter in Oregon. Since the early
part of this century, Oregonians have possessed the
initiative, referendum and recall. While these three
different vehicles of direct democracy have been
used somewhat sparingly by Oregonians (at least in
comparison with our neighbor to the south)~ their
mere presence on the scene serves as a constant
reminder of the critical importance of voters in
Oregon.

This profile divides participants into· three
separate classes: those who voted in the May 1992
primary, those who are registered to vote but did not
vote in the May 1992 primary, and those who are
not registered. The May 1992 primary was a rela­
tively low-turnout election which, therefore, serves
to clearly distinguish those for whom voting is
particularly important from those for whom it is not.

Figure 64 provides some basic demographic

Figure 64

OREGON VOTER PROFILE

Motivated I Registered
Not

Registered

Percent of Total 52% 33% 15%

Age 47.71 38.03 35.82

Income 37,694.54 32,832.25 26,595.55

# in-Household 2.82 2.94 3.01

# Children 2.02 1.96 1.92

information about these three different groups.
From the beginning of this examination, it becomes
clear that the differences are not coincidentaL Mo­
tivated voters (who represent 52 percent of our
sample) are older, and have a higher household

income. Figure 65 show the difference in marital
status. Motivated voters 'are more likely to be mar-

Figure 65

OREGON VOTER PROFILE

MARITAL Motivated Registered Not
STATUS Registered

Single, Never 10% 21% 23%
Married

Single, Living
4% 9% 8%with Someone

Married 65% 51% I 48%

Divorced or
14% 1~k 19%

Separated

ried, and less likely to have.experienced divorce.

Reinforcement for the notion that these dif­
ferences between voters and non-voters amounts to
a class difference comes in Figure 66 which shows

Figure 66

OREGON VOTER PROFILE

HOUSING Motivated Registered Not
Registered

Single Family 74% 64% 57%
Home

Mobile Home 10% 10% 17%

Apartment I 12% 21% 18%
Condo I Duplex

Own 75% 57% 41%

Rent· 24% 43% 57%

infonnation relating to housing. Seventy-five per­
cent of participants who voted in the May 1992
primary own their home. Of those not registered to
vote, only 41 percent own their own home. Moti-
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vated voters are significantly more inclined to live
in a single family home than are non-voters, and not
surprisingly they are significantly less inclined to
have lived in either a mobile home or apartment
than are non-voters.

The differences in educational attainment
are equally compelling. Fully 78 percent of moti-

Figure 67

OREGON VOTER PRORLE .

EDUCATIONAL Motivated Registered
Not

ATTAINMENT Registered

Attended High 3% 7% 17%
School

Graduated High 170k 25% 28%
School

Post secondary 78% 670/0 49%

vated voters have attained some level of post sec­
ondary education as opposed to 49 percent of those
not registered to vote.

As with the other demographic variables
surveyed in the previous figures, the differences
demonstrate a continuum, with motivated voters at
one end, non-registered voters at the other end, and
those registered but not voting in the middle. Fur­
thermore there are ,clear economic and social impli­
cations for this continuum. Those who are older,
have higher educational attainment, own property,
have higher incomes, and have families are signifi­
cantly more inclined to vote.

Div~rsity of People

The accompanying graphs will examine the
extent to which each of the aforementioned classes
feels that the topic of the graph is very important.
The topic of Figure 68, for example, "Diversity of
people, fl is one ofthe 10 personal values which were

Figure 68

OREGON VOTER PROFILE
100%
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20%
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Diversity of People

measured using both the scaled comparison tech­
nique and the conventional open- and close-ended
questionnaire. Approximately 37 percent of moti­
vated voters thought that "Diversity of people" was
very important; 44 percent of those registered but
not voting felt that "Diversity of peopletI was very
important; 46 percent of those not registered to vote
felt that "Diversity of people" was very important.
The same continuum referenced earlier exists here
as well.

Enjoying Different Kinds of People

These findings are similar to those above.
That is, motivated voters are less inclined to rate as
very important either "Diversity of people" or "En­
joying different kinds of people".

Figure 69

OREGON VOTER PROFILE

Enjoying Different
Kinds of People
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Learning Skills for Advancement

The earlier demographic profile might sug­
gest that motivated voters are less concerned about
"Learning new skills for advancement" becau·se
they are more likely to possess those skills than
either those who neither registered or voted.

Figure 70

OREGON VOTER PROFILE

Learning New
Skills for Advancement

Concern for the Environment

While there are clearly differences here
(Figure 72), each of the three different groups sees
this value as very important.

Figure 71

OREGON VOTER PROBLE

Concern for Environment

Voting for Candidates or Issues

The results of this graph (Figure 73) ought
to be obvious, but it is useful in demonstrating
strong internal consistency in the study data, and in

Figure 72

OREGON VOTER PROFILE

Voting for Candidates
or Issues

confirming another important sub-text to this pro­
file of voters; people who don't vote are clearly
more inclined to feel alienated from public partici­
pation.

Health and Mental Health Services

A clear difference exits between active vot­
ers and non-voters in virtually all areas of social
service. Given the economic and social profile of
these three groups it is interesting to note that those
most in need or most aware of the need for these
various social se~ices are least likely to vote.

Figure 73

OREGON VOTER PROFILE

90%

8()%~""_70%~

Health and Mental
Health Services
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Social Services - Generally

A very clear pattern emerges when viewing
the results portrayed in Figure 74. Each bar repre­
sents the extent to which that group (motivated ~

tion. While there was not a significant difference
among these three classes of voters with respect to
the importance of education overall, greater ac­
countability in education clearlyappeals more to the
motivated voters. .

Figure 74

Differences by Voter Motivation on
.Importance of Various Social Services

Health & mental
health services

Services for low income

Employment & training

Affordable housing

Senior services

Children1s services

00/0 20% 40% 600/0
Very Important

80% 1000/0

registered, or not registered) feel that the respective
social service is very important. Those who are not
registered to vote are more likely, sometimes sig­
nificantly so, to indicate that social services are very
important to a greater extent than those who are
registered but did not vote in the May primary, or
those who are registered and did vote in the May
primary (motivated voters).

Educational Accountability

While it is clear that non-voters are more
likely to express enthusiasm for social services (for
which they arguably have greater need, or to which
they are more aware)~ voters were more likely to
express their support for accountability in educa-
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OREGON VOTER PROFILE

"EduCllllon wUllnllOl'" moreacc:ount!lblIlty end new classroom
pradlQll8.•

Very Desirable

Volume 1 - Version 1.0



Nervous About the Future

It is not at all surprising then, given all of the
above, to discover that non-voters acknowledge
considerably more nervousness about their own
personal future over the next five years.

Figure 76

OREGON VOTER PROBLE

High 8r
Medium High
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