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OREGON CORE VALUES

FAMILIES

EMPLOYMENT

EDUCATION

LIVABILITY

Above all else, Oregonians cherish families and family life.

Oregonians esteem employment and the economic
conditions which create employment. They believe the
world of work has changed significantly, and they
acknowledge a strong relationship between skills and
personal income.

Oregonians value education, particularly primary and
secondary education. However, they believe their
education institutions are not adequately addressing the
changing needs and nature of work today. |

Oregonians treasure Oregon’s physical qualities, and they
acknowledge that these attributes underpin the state’s
economy. At the same time, they fear the future impact of
population growth on Oregon’s environment and livability.
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Introduction

In Oregon, there is a direct relationship be-
tween public values and public policy. Therefore
understanding the public’s values -- what Oregoni-
ans believe and hold dear at their core -- is critically
important. Until recently, conventional wisdom
about Oregonians’ individual and collective values
was fairly widely accepted. For most of this cen-
tury, Oregon has been considered a progressive
state typically on the leading edge of innovation in
public policy. However, the pace of change, along
with the differences produced by change, has cre-
ated the need for greater clarity and depth in assess-
ing public values.

It is against this backdrop that the Oregon
Business Council (OBC), a private non-profit or-
ganization comprised primarily of chief executive
officers of Oregon’s largest companies, concluded
that a deeper, broader understanding of the values
and beliefs most important to Oregonians was criti-
cal. The Oregon Values and Beliefs study was
conducted on behalf of the Council by Decision
Sciences, Inc. of Portland. This summary describes
the study and its key findings.

tudy Purpose and Technique
‘The Oregon Values and Beliefs Study was

conducted during the months of July and August of
1992. The purpose of the study was to:

« Explore the underlying core values of Orego-
nians,

» Gain understanding about those values where
differences exit.

& Allow policy issues to be debated with a
clear understanding of core values and beliefs.

» Allow for conclusions to be drawn regarding
public sentiment on key issues confronting
Oregon.

* Provide a scientifically sound benchmark of
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core values which may be periodically meas-
ured, o

The Oregon Progress Board and its staff
were deeply involved in the development of this
study, and several of the questions are focused on
the Oregon Benchmarks developed by the Progress
Board.

The undertaking involved 1,361 Oregonians
in several thousand hours of face-to-face survey
interviews occurring in each of Oregon’s 36 coun-
ties. Suorvey topics ranged from public issues of
today to personal perceptions and beliefs. Further-
more, the study divided Oregon into four regions
(the three county metropolitan area, southern Ore-
gon, western Oregon [including Lane County, the
balance of the Willamette Valley, and the Oregon
coast] and eastern Oregon), so that additional analy-
sis could be conducted within each region.

A varety of techniques was employed in
order to assure the integrity and quality of the
resulting data. It is technically correct to refer to
the Oregon Values and Beliefs study as an opinion
survey, within the standard context and meaning of
that termt. The study also represents a first-of-its-
kind effort to dig beneath today’ s headlines and gain
clarity and understanding of those basic values and
beliefs which Oregonians hold and will not change
significantly from day to day, week to week, month
to month, or even year to year. More information
about the techniques employed by the study can be
found in the technical appendix (available for a
nominal cost upon request).

Scaled Comparisons - Measuring Abstract
Qualities

One of the features of the study which dis-
tinguishes it from more conventional opinion sur-
veys 18 its use of the scaled comparison technique
developed and implemented by GravesResearch of
Redlands, California. Indeed, the Oregon Values
& Beliefs Study 1s comprised of two different tech-
nigues, the scaled comparison technique (described
here), and the more conventional close and open
ended question technique with which most people
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are familiar. Scaled comparisons are a means of

ranking abstract qualities like personal values. The

study measures values in four categories:
Personal Values

"Which value is more important to you
personally?”

Personal Activities

"Which activity is more important in
your life?"

Government Services

"Which service do you feel is more
important, regardless of cost or how
well you think the service is currently
provided?"

Community Values

"Which of the following is more im-
portant to the guality of life in the
community where you live?"

Figure 1

Scaled Comparisops

Carenr orfob opportunity WL I 1| Conoam for anvironment
®  This means you think "Carsar or fob opportunity* i3 much mors
Impartant than *Coagem for anvironmant.”
camororjob opportunty | MM 1 | ' Conesm tor anvironment -

@  This means you think “Carear or job oppartunity™ Is siightly more
Important tan “Congem far anvirgnmant.*

Carsar or [ob oppdmlﬁitv . Condem for anvironment

@  This mamms you think “Carear or [ob oppertunity"and "Concem for
envitcrimant” an exactly oqual n Impartance.”

The technique arrays pairs of unrelated val-
ues on either side of a five-point scale. Participants
mark the scale at the points that most appropriately
represent their beliefs (Figure 1).

In a manner somewhat akin to ballot rotation
on election ballots, each participant received a list

Oregon Values & Beliefs

Figure 2
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of pairs in each of the value categories which placed
each value in different pairings. Figure 2 is a sam-
ple of this technique using a partial list of the
personal values measured in the study. As is evi-
dent in the sample, each value is juxtaposed against
every other value. At the end of this exercise,
participants often feel as though they have just
answered the same question a hundred different
times. Values, activities and services in each of the
four categories were developed after exhaustive
debate and reflection and supplied to participants
without explanation.

Figures 3, 4, 3, and 6 represent the statewide
results obtained using the scaled comparison tech-
nique. These four graphs display findings within
each of the four categories describe above {personal
values, personal activities, government services,
and community values).

Personal Values

Figure 3 represents the actual statewide rank
order of 10 personal values which were measured.
Again, these values were supplied to participants,
and they were not explained. "Participation in fam-
ily" ranks at the top of list of personal values by a
significant order of magnitude. This focus on fam-
dy represents the beginning of a theme which is
consistent throughout the study: issues perceived
to affect the family are paramount in the minds of

2 Volume 1 - Version 1.0



Figure 3

Par. 1 Val
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Figure 4

Personal Activities

the vast majority of Oregonians. While there is
some variation based upon gender, age, and income,
"Participation in family" is the leading value iden-
tified by all demographic subgroups, "Career or job
opportunity” ranks a distant, but nevertheless
strong, second. This too marks the beginning of a
message seen throughout the study: a clear focus
on jobs,

The top two personal values represent a
broad consensus among Oregonians. No consensus
is evident in the third ranking value, "Concern for
the Environment,” where there exists a fairly dis-
cernible difference among the regions of the state.

Personal Activities

For each personal value listed in Figure 3,
two associated activities
are listed in Figure 4, Per-
| sonal Activities. This
cross referencing provides
a unique opportunity to
verify the personal values.
For example "Spending
time with family"” and

Spending time with family
Spending time with parents
Learning new skills for advancement
Donating time to those in need
Enjoying different kinds of people
Getting along with other cultures
Voting for issues or candldates
Cleansing my soul spiritually
Spending time at work

Recycling at home

Guoing off by myself

Conserving water at home

Doing something just for myself
Attending religious services
Donating money to those in need
Comparing prices at the store
Using coupons when shopping

"Spending time with par-
ents" lead the personal ac-
tivities list. Both are
derivatives of the "Partici-
pation in family” value
which ranked at the top of
the list of personal values.
On the other hand, "Enjoy-
ing different kinds of peo-
ple” and "Getting along
with other cultures"”
(ranked 5th and 6th respec-
tively on the list of per-

sonal activities in Figure 4)

derive from the "Diversity

Attending public meetings

of people” value which

ranked tenth on the list of

Beingy different just to be different
Unplugging the telephone

¢ 0 20

50

10 personal values (Figure

60 70 8 9 100 | 3).
"Learning new

skills for advancement” in
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Figure 5

Government Services

Fire and emergency services
Primary and secondary education
Employment and training
Police services
Drinking water and sewer services
Affordable housing
Children's services
Health and mental health services
Higher education
Caourts, prison, and jails
Community colleges
Services of low income
Health and safety regulation
Small business development
Senior services
Natural resources management
Environmental regulation
Libraries
Parks and recreation
State highways

Local roads

Mass transit

Tourism and other state marketing
Internatisnat trade development
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third position suggests a strong association with the
“"Career or job opportunity” value in Figure 3. This
consistency reinforces the intensity and clarity of
beliefs on the part of Oregonians on the subject of
jobs. One wonders if "Learning new skills for
advancement” would have ranked third on the list
10 or 15 years ago when a large proportion of family
wage jobs required relatively low skills.

Government Services

The government services shown in Figure 5
were described by function rather than by specific
government agencies so that participants could
more easily relate to them. The question asked was,
"Which government service do you feel is more
important, regardless of cost or how well you feel
the service is currently provided?” It was made

Oregon Values & Beliefs

clear that participants should not make value judg-
ments about the cost or efficiency of each individual
service.

While conventional wisdom would antici-
pate the high ranking of services related to security
and safety, the ranking of "Primary and secondary
education” as a strong second is somewhat surpris-
ing. It is interesting to note that aimost all of the
services at the top of the list are provided by local
government.

One additional theme that begins to emerge
is the importance of education and job skills. "Pri-
mary and secondary education” and "Employment
and training” rank two and three respectively on the
list of 24 government services.

Volume 1 - Version 1.0



Community Values

The list of 32 community values (Figure 6)
again demonstrates the importance of education,
principally primary and secondary education, to the
people of Oregon. Surprisingly, "Accessible hos-
pitals/health care, was rated more important by
urban residents than those in the eastern part of the
state, It is interesting to note that on this list of 32
community values "Accountable/honest city lead-

ers” ranks a strong fourth. Oregon is not particu-
larly known for having anything other than account-
able and honest city leaders. One might presume
that this statement of values might be relevant for
elected leaders at all levels and is a further reflection
of the dissonance between our various governments
and the general population.

Flgure 6

Community Values

Accessible hospitalsfheaith care
Community committed {o quality education
Safe neighborhoods and parks
Accountable/honest city leaders
Family oriented community
Local employment opportunities
Low cost of housing
Financially balanced government
Positive neighborhood/community identity
Commitment to environmental quality
Community based upon traditional values
Community with tree/parks/open space
Local college or university
Accessibie day care for aged/sick aduits
Active involved citizens
Areas protected for wildlife
Healthy business environment
Accessible day care for children
Balanced commercial/residential community
A place where | live & walk to shop/work
Uncrowded streets and highways
Respect for community history
Variety of cultural opportunities
Historic sites preserved & protected
Vibrant, active downtown business area
Commercial/industrial development
Culturally balanced community
Diversity of worship opportunities
City gov't a leader on regional issues

Nice restaurants & entertainment cenlers
Pientiful, availahle parking
City Hail/civic center to have pride in

0

10 20 30 40 50 60 70 80 SC 100
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Findings

The balance of this summary is organized
around areas of key findings. Those include:

Families

Career, jobs and economic security
Education and skills development
The enviormment

Regional division

The gender gap

Newcomers

Diversity

Growth management

Health care

The concluding portion of this summary
includes a look at some of these finding arecas
through the eyes of those who who vote as well as
those who don’t.

Families

The importance of families pervades the
study and reflects a level of intensity that may
surprise some. In the scaled comparison of per-
sonal values, "Participation in family" was at the top
of the list, and the second ranking item "Career or
job opportunity” was a full 26 points behind.
"Spending time with family” and "Spending time
with parents” ranked first and second on the list of
personal activities. Fifth on the list of 32 commu-
nity values was "Family oriented community.”

Family Unit

In a sertes of guestions designed to solicit
predictions about the next 10 years, participants
were asked about the future of the family unit
(Figure 7). The result was that people are almost
evenly divided about the future strength of the
family unit. Nevertheless, many might consider
this to be somewhat optimistic given the fact that
more people agreed strongly than disagreed
strongly.
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Figure 7

Family Unit in Ten Years

Ovar the naxt Ten Yoars:

“The tamity enlt will become atrangsr”

Bisegres i

iy

Dlangres
Spmewhsat |

Naural

Agras |
Somsvnat |}

Agres 3
Swongly I

Extra Time

In an open-ended question (participants sup-
ply the answer) asking "If you had one extra hour a
week, how would you spend it?" nearly 21 percent
of the responses were specifically and directly re-
lated to family, representing the single largest ag-
gregation of responses. Arguably, several of the
other response categories could be family-related.

Figure &

Spending Extra Time

"lf you had ane extra hour a week, how wotld you spend it?"

Reading 15.0%
$pending time with family | 10.0%
Volunteering / belpnig T.T%
Spending time with children 3%
Recreaton - spors 5.8%
Doing something for myself 5.5%
Recreation - nature 4.9%
Resting / refaxing 4T
Working gardening around the house 41%
Shending time with spouse 3.5%

Total Family Related 20.8%

Oregon Values & Beliefs




Career vs. Family

When asked "Are you more of a family
person or a career person?” (Figure 9), the response
was strongly on the family side of the equation.
With only 2 percent identifying themselves on the
extreme career side of the seven point scale, fully
26 percent placed themselves on the polar opposite
family end.

Figure 9

Career vs Family

“Are you mare of a career perecn ar B family person?

Oregon Values & Beliefs
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Career, Jobs, And Economic
Security

Not surprisingly, Oregonians are very
keenly focused on employment and many of the
issues which surround it. "Career or Job Opportu-
nity" was a strong second on the scaled comparison
list of 10 personal values, and "Learning new skills
for advancement" was third on the list of 20 per-
sonal activities. "Employment and training" was
third on the list of 20 government services.

Most Important Issue Today
‘When asked to supply their own answers to
the question "What is the most important issue

facing Oregon today?" fully 24 percent of the re-
spondents said either the economy or employment.

Figure 10

Most mportant Issye Today

“Whet i tha mest Important lssue facing Oregon todey?"

Yalue Concerns (79}

Othar{12%)

Egenamy ve
Enviranment(7o6)

Envirgnmental
Protection[14%) Government

PolitizalBoh)

Tawas{14%)

Another 7 percent listed the Economy vs. the Envi-
ronment, which was essentially a complaint about
the extent to which environmental protection was
perceived to interfere with the economy. These
responses would likely fall into a broader category
relating to concern about jobs and the economy.
Interestingly, a distinction is often made between
jobs and the econorny, implying something other
than a direct relationship between the two.
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Keeping Jobs

The Oregon Value & Beliefs Study included
a "Yob Performance” measure for 19 different items.
Participants were asked to answer the question
"Overall how good a job do you think Oregon is
doing with the following areas?" followed by the

Figure 11

Qregon JJob Performance

“Overslt how good & job do you think Oregan 18 daing with the feltowing 2

Keeplng Jobs

Yery
Good

Semewhat
Goed M

Neutraf

Somewhat
Bad

very
Bod N

item to be measured. It is important to note that
Oregon is being measured, and not some specific
unit of government. On the subject of keeping jobs
(Figure 11), Oregon received what can only be
considered a very poor rating. Forty-seven percent
of the participants regarded its performance as
somewhat or very bad. Despite the fact that Oregon
was doing better at keeping jobs than the balance of
the nation at the timne this data was collected, study
participants clearly believed otherwise.

Most Important Issue in Ten Years

Participants were often asked to reflect on
their values and beliefs both in the present and the
future. The future horizon was 10 years. In the
following example the question was "What do you
think will be the most important issue facing Ore-
gon in 10 years?" Again, the "economy/employ-
ment"” were the top items. And again, both terms
were used, apparently not interchangeably. "Envi-
ronmental Protection” was a strong second in this

Oregon Values & Beliefs




Figure 12 gon what would it be?"(Figure 13), the economy led
| the way with 19 percent. Education shows up again
with a significant response (11 percent).

hMost important Issue in Ten Years
=What do you think will be the most important lasie fecing Croqon in 10 yeam?”

Econcrmy
Iy, Employment(26%)

Other(23%)

Enviranmental
Lo L Protaction(24%)
Education{1a%:}

Taxea{8%)}

open-ended question, which reflects a broader con-
cern about our "environmental future” and the ex-
tent to which economic and population growth will
degrade our quality of life. The prominent mention
of "Education” (ranked third most important here)
in this question, and its place in scaled comparisons
of government services, community values, and its
strong showing among the most important issues
today, suggest the possibility that Oregonians ac-
knowledge a relationship between the importance
of education in confronting an uncertain economic
future.

What Would You Fix?

Asked "If you could fix anything about Ore-

Figure 13

"What Would Yoy Fix?"

“Uf you coutd fie snything sbaut Oregon, what would it ba?”

Education(11%) . Enviranmant(10%)

Palifics

Government{12%)
Economy

Employment{19%

Taxes{13%)

Value
Concarmnaf 1%}

Other (misc.}{24%)
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Education And Skills
Development

Nowhere else in this study was conventional
wisdom challenged to the extent found here. Cer-
tainly it comes as no surprise that Oregonians sup-
port education; we have consistently outspent most
states (proportionately). "Leaming new skills for
advancement” was the third leading personal activ-
ity, while "Primary and secondary education” and
Employment and training” were second and third,
respectively, on the list of government services.
"Community committed to quality education™ was
the second leading value among 32 community
values.

Change Generally

It is not surprising that Oregonians want

Figure 14

Change Education - in General

“Is mej or change needed in tha publis sducation system

change in education (Figure 14). it is widely ac-
knowledged that people want change in educa-
tion in general.. But as in surveys of satisfaction
with congress, dissafisfaction typically dissipates
when the issue becomes localized. "My™ congress
person isn’t the problem; "my" local neighborhood
school isn’t the problem.
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Change locally

When Oregonians were asked about local
schools, however, a surprising number agreed that
major change is needed in their local neighborhood

Figure 15

Change in Your Local School

“Is major change needed inyour locet neighborhood school?"

Yesg No

Bon't Know

8 Mon Parents

]— B Parents

school. What makes this response particularly in-
teresting is the difference between parents and non-
parents. Non-parents (who, after all, don’thave kids
in local neighborhood schools) were less likely to
have an opinion. Parents {those most likely to be
familiar with local neighborhood schools), feel that
significant change is needed in their local neighbor-
hood school. This finding clearly runs counter to
the conventional wisdom.

What Kind of Change?

The study probed at some depth the kind of
change that people had in mind. Is there, for exam-
ple, some idealized notion of the way education
ought to be based upon our recollections of educa-
tion 20 or 30 years ago, or do people have some-
thing else in mind? Figure 16 represents responses
to an open-ended question which asked "What kind
of changes?" to those answering yes to the question
in Figure 15.

Responses fell into three basic categories:
curriculum, funding, and teachers. The single re-
sponse mentioned most often was establishment of

Oregon Values & Beliefs



Figure 16

What Kind of Change? |
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Figure 17
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higher standards for students. Funding mentions
combined to include 21 percent of the responses and
were evenly divided between those who felt that
more money was needed, and those who felt that
current resources should be used more efficiently.
Responses relating to teachers combined for about
12 percent and those included such things as better
pay and more training. The balance of the re-
sponses to this guestion involved a wide variety of
issues.

More Accountability

The statement in Figure 17, "Education will
change to involve more accountability and new
classroom practices” asked for two responses.
The first asked how desirable the statement was,
and the second asked how likely that same state-
ment was. While there is a fairly significant gap
between desirable and likely, in both cases a major-
ity of participants feit that it was desirable and likely
that "Education will change to involve more ac-
countability and new classroom practices."

Primary and Secondary Education

"Providing primary and secondary educa-
tion (K-12)" received a "so-so" job performance
rating (Figure 17), with 38 percent saying very good
to good and 32 percent saying very bad to bad.
While this performance rating is not catastrophic, it
does place education in the middle of the ranking.

Oregon Values & Beliefs

It is important to note that while Oregonians express
strong support for the importance of education, they
do not express equally strong confidence in its
present quality.

Figure 18

Oregon Job Performance
*Overall how good ajob do yau think Gmgon I3 deing with the fellowlng?”

Praviding primary and secandary education ()12}

Very :
Good

Somawhat
Good

Naultrg!

Somewhat §
Bad |

Vary
Bad |

Skills for a Global Economy

A mere 17 percent of participants said Ore-
gon is doing very to somewhat good at "Providing
Oregonians the skills necessary to compete in a
global economy” (Figure 18). Out of 19 items in
the Oregon Job Performance, this item ranked sec-
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ond from last. The ranking would suggest a further
recognition by Oregonians that the global economy
is significantly changing the nature of work and that
Oregonians will not be sufficiently skilled to com-
pete.

Figure 18

QOregon Job Performance
"Chaxsl) how good B |ob do yeu think Oegon is doing with the follewing 7™

Very
Gaod

Somewhat
Good

Noutral
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very
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Figure 20

While "Learning new skills for advance-
ment"” was ranked third on the list of 20 personal
activities, and "Employment and training” was con-
sidered the third most important government serv-
ice, there appears to be a lack of confidence in the
adequacy of those newly acquired skills for com-
peting in the global marketplace.

Oregon Job Performance

Figure 20 represents the entire list of items
which were ranked in the Oregon Job Performance.
This list begs to be read not from the top down, but
rather from the bottom up. Presumably, someone
who thinks Oregon is doing well at something is not
necessarily expressing approval of the item being
evaluated. Conversely, it could be argued that
someone who gives a bad performance rating is also
expressing disappointment. In other words if they
didn’t care about the item being evaluated, they
wouldn’t give it negative rating.

With that in mind, it is not surprising to see
jobs at the bottom of the list. It may not now be
surprising to see the position of "Providing Orego-
nians the skilis necessary to
compete in a global econ-

Providing parks and open space

Maintain clean air and water
Developing clean and attractive tities
Maintain highways, roads and bridges

Beveloping mass transit

Promoting Oregan o other U.S. states

10.  Promoting Oregon to other countries

11.  Controlling crime

12. Providing primary and secondary education {i-12)

13. Helping individuals and families in need

14. Providing govemiment services

15. Controlling drug use

16. Providing Oregonians economic aceess to health care
17. Keeping jobs -

PENP O EN

19. Creating jobs

Oregon Job Performance

Making available culture and entertainment opporiunities {teater, 200, museums, etc)
Providing easy access 1o work, shops, parks, and recreation

Protecting natural resources such as forests, rivers, and fanmland

18. Providing Oregonians the skills necessary to compete in a global economy

omy," but one wonders
how this would have fared,
say, 10 to 15 years ago
when the number of family-
wage, low-skill jobs was in
substantially greater sup-
ply.

It is particularly in-
teresting to note that Ore-
gonians feel we’re doing a
better job at "Controlling
crime” than at "Providing
primary and secondary
education.” Again, given
the overall importance at-
tached to primary and sec-
ondary education in the
scaled comparisons of gov-
ernment services and com-
munity values, this

Volume 1 - Version 1.0 13

suggests strong concerns
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about the delivery of education today.
New Techmiques
Participants thought that "K-12 education
will be fundamentally different involving new

classroom atmospheres and teaching techniques”
was likely to occur and, by an even larger margin

Flgure 21

this emphasizes the extent to which participants are
inclined to view educational change as something
quite different than improving past practices.

High School Won’t be Enough

There appears to be a strong recognition that
a high school education, at least as it is now config-

Figure 23

w Tech B i
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Yary Deslrabla
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Newtral
Somewhat Lindasirable
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Vory Undostrabie
Unlikely

High School Education Won't be Enough

Over the nat Ton Years:

*Wages for tho2e with kigh achool education or tess will el in Oregon.”

Agrea Strongiy
Agres Samewhal
Neutral

Cisagres Somawhat

Plaagrae Strongly

found it to be desirable (Figure 21).
New Approach in Education

Provided a scenario which attempts to paint
two opposite views about educational change, par-
ticipants clearly leaned towards what was described
as a new and different approach (Figure 22). Again,

Figure 22
New E ti h me Byt Better

“Soma peopis a3y o whole new mpproach ie needad in o

fghomacd schacis immlving avenabéng from classreom stmeoaphares.
to teaching technlyuea, Othars say the neod i to do what we're doing
now DUt to do it better, Which way dé you Teel?

25%

2

New Samn
Approzch ’ birt Batter
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ured, is inadequate in achieving econormic security.
In Figure 23, 66 percent of participants agreed
strongly to somewhat strongly that "Wages for
those with high school education or less will fall in
Oregon.”

Higher SKills

Clear agreement exists that "Oregon em-
ployers will produce more sophisticated and valu-
able products that rely on higher worker education
and skill" (Figure 24). This may seem to be obvi-
ous, nevertheless it is interesting in light of Ore-
gon’s historic relationship to natural resource
industries.

Front Line Workers Will Do More

The issue of workplace structure is one that
has emerged only within the last decade. Neverthe-
less, 63 percent of the participants agreed strongly
or somewhat strongly that "Front line workers will

14 Volume 1 - Version 1.0



Figure 24

i will igh ill

Grver the next Ten Yesrs:

"Oregon employers will groducs mone saphigicated snd velusble produds that
raly on higher worker aducatien and skil.*

Agree Strongly

Agree Somewhat

Neutral

Olzagres Somewhat

Disagren Strangly

be asked to take more and more responsibility in
Oregon."

The responses to each of the preceding three
questions suggest an acknowledgment that the
world of work has changed, and when combined

Figure 25

Front Ling Workers Will Do More

Ower the neat Ten Yeors:

"Front line workars will ba atked 1o take more and mam responsibility 16 Omgon,”

Agran Strongly

Agres Somewhat
Newret
Disagree Somewnat

Disagrae Strongly

with the level of support for educational change,
suggests that participants see an integral tie between
education and employment. Many would argue
that this strong relationship has not always existed
in the minds of Oregonians.

Volome 1 - Version 1.0 15
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The Environment

QOregonians have a strong commitment to
environmental quality and to the physical beauty of
the state. There 1s ambivalence about the polar
extremes of arguments regarding the environment,
but there is clear and pervasive concern for the
environment, (Regional variations on this theme
will be discussed in the Regional Divisions section
of the key findings.) "Concern for the environ-
ment" was the third leading value among the 10
personal values. The environment was among the
issues mentioned most often when participants
were asked "If you could fix anything about Ore-
gon, what would it be?"

What I Value About Oregon

Figure 26

What I Vaiue About Living in Oregon

"What do you personally valus sbout living in Oregon?”

1 beauty and.

The paople / sanse of .
Environmental quellty §

weather |}

Govarnment & human sorvices B
tand use planning |

Friends ffamlly |

Econcmy

Publlc satety |

Negatllve commenis
Education |

Aria, culture and religion |

When asked the open-ended question,
"What do you personally value about living in
Oregon?" (Figure 26), fully 36 percent gave re-
sponses that fell within the category of "Natural
Beauty and Recreation.” Indeed, 50 percent of the
responses fell within the category of the environ-
ment.

Environment vs. Growth

Much of the debate about Oregon’s environ-
ment pits the environment against the economy. In
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an effort to probe that issue more deeply, the study
asked a series of questions designed to press par-

Figure 27

Envirpnment wt

¥ ion will more imp then

nic qrowth.”

Very Desitable .
Likely

Somewhat Decirable
Likely

Neutral

Somewhat Undesirable
tindikely

Very Undesitable
Hntikeiy

tictpants to make difficult choices. In response to
the statement, "Environmental protection will be-
come more important than economic growth" (Fig-
ure 27), 54 percent of the participants considered
environmental protection very to somewhat desir-
able over the next 10 years, and 64 percent consid-
ered it very to somewhat likely 1o occur. (There is
considerable regional variation on this question
which will be discussed later.)

The environment was mentioned in 10 per-
cent of the responses to the open-ended question
"What one thing would you fix about Oregon?”
This ranked it in the top seven categories of re-
sponses.

Logging vs. Tourism

The only question in the study which dealt
specifically with logging juxtaposed logging and
tourism in an effort to probe both desires and ex-
pectations (Figure 28). Participants found the state-
ment, "Oregon’s economy will move away from
logging and will move towards tourist use of forests
for camping and hiking” to be substantially more
likely (70 percent very to somewhat likely) than
desirable (49 percent), suggesting a degree of res-
ignation. While there are differences among the

Oregon Values & Beliefs



regions of the state on this question, the differences
are less pronounced than might be imagined on the

Figure 28

Loqging ve Touri

*Oragon's economy will move swey from fogging and wiil mavs towands tourdst
use of farests for camping and hiking."

Very Dresirable
Likaty

Somewhal Desirable
Llkely

Neutral

Somewhat Undesirable
Untikely

Very Undasirable
Unkixely

¥h 10% 2% 3% % 50%

basis of conventional wisdom.

Biggest Fear for Oregon

Oregonians are clearly concerned about the
the future’s impact upon the environmental quality
of the state. One of the unique techniques used in
the study was open-ended sentence completions.
The partial sentence, "My biggest fear for Oregon
is...," produced responses that were largely indica-

Figure 29

Biggest Fear for Oregon

"My blgnest fear for Oregen I3 ...

Overpopulntion

Bacoming lka Callfarnla
Environmantul dasiruction
£cenamic problsma

Loza of foreals
Lngsontralfad growth
Crima

Loas of job apportunitiea
Loss of aatural resources
Sehool related problams
Excagaive taxatlon
Environmentelists taking ovar
Breatkdown of valuas
Aieck of planaing

Loas of livahillty

Less § for govt, sarvices
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tions of conmcern about the environment and the
effects of future population growth.

Relax Regulations or Maintain Environment

Figure 30 represents a slightly different
twist. Given two alternatives, participants were
asked to pick the one which would more likely lead
to economic growth. In this case, 75 percent of the
participants felt that "Maintaining a quality envi-
ronment o attract people and companies to Oregon”
would succeed whereas 16 percent chose "Relaxing

Figure 30

Rei i vs Maintain Environment

"Reipx anvirgnmental regulations to make it sasier lor companies 1o do
busi ] A to attract peaple md companies

orMaintain a quasity

| Boovknow @ Relax Ml Maniain |

environmental protection regulations to make it
easier for companies to do business.”

Finally, when asked to use one word to
describe Oregon, participants used terms which
describe positive physical qualities, further indicat-
ing a strong affinity for Oregon which goes beyond
human additions to the landscape. " Beautiful” was
the word most often mentioned.
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Regional Division

Regional divisions in Oregon are largely
founded on issues of economic insecurity resulting
from threats to the natural resource base of the
non-urban economy. While there are clearly demo-
graphic and life-style differences among the regions
of the state, economic insecurity appears to be the
most significant basis for attitude differences. On
many key issues, such as the economy and educa-
tion, there is little difference.

Personal Values - By Region

The table below demonstrates the signifi-
cant differences among regions on the scaled com-
parisons of personal values. The most obvious
differences exist in the values of "Concern for the
environment," ranked third by the Metro region and
eighth by the East region, and "Being economical
or thrifty," which is ranked seventh by the Metro
region and third by the East region. Metro region
sentiment on "Concern for the environment" was

Flgure 31

Personal Values - Ranked by Region
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sufficient to raise the issue to third in the statewide
weighted sample despite its lower rating by the East
region. Some might suggest that "Being economi-
cal or thrifty” is seen less as a value than as a
necessity for many of those participants from the
East region.
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Logging vs, Tourism

Not surprisingly, metropolitan area partici-
pants look at the question of logging and tourism
differently from those in other regions of the state.
Figure 30 shows the two regions of the state which

Figure 32

"Oregon’s economy will move Bway from (ogaing and will move towards tourist
uaa of forests for comping and #ikdng.”

E 0%

3% L

0 p.; :%lv Metra
0 Likely East

s V.. Desirebla Motre

- B R A AR P Dngirable East

Keutrat Very

exhibited the greatest difference on the statement
"Oregon’s economy will move away from logging
and will move towards tourist use of forests for
camping and hiking." While there is clearly a dif-
ference, both in the likelihood of this statement and
its desirability, conventional wisdom might suggest
a greater difference. Furthermore, East region par-
ticipants felt that the above statement was more
likely to occur than their counterparts in the Metro
region. This may be a reflection of reality, but it
may also reflect a degree of resignation.

Jobs vs. Environment

"Some people say, "Forget jobs, protect the
environment!” Other people say, 'Jobs first at all
cost!’” Which way do you feel?" This staternent
reflects polar extremes that few people wish to
chose between. Nevertheless, it is interesting to
note how little real difference there is between those
two regions of the state which exhibit the greatest
polarity: Metro and East (Figure 33). Essentiaily,
most people, regardless of region, see themselves
in the middle on this question.

Oregon Values & Beliefs




Figure 33

"Sume people say, 'Forget jobs, protect the environment!” Other
peaple say, Jobs first 2t all costt Which way do you fael?”
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Environment vs. Growth - Metro vs. South

A look at the regional differences on the
question "Environmental protection will become
more important than economic growth" (Figure 34)
suggests again that there is a dichotomy, but per-
haps less than one might expect. The two most
polarized regions on this question, Metro and
South, reflect responses similar to the earlier timber
question; those in the resource dependent region (in
this case the South) see the above statement as more

Figure 34

Enviropment vs, Growth

"Eavirenmanial pratesiion will sebame more Important than esanemic growth,”
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likely than their Metro region counterparts and less
desirable. .

Relax Regulations vs, Maintain Environment

Figure 35 provides what may be a more
interesting look at this theme of differences among
the regions of the state on environmental issues.
Two altermatives are posed in answer to the question
"Which is more important to economic growth in
Oregon?" The first alternative, "Relax environ-
mental regulations to make it easier for companies

Figure 35

Relax Requlati Maintain Envi
gt . . . :

"Relsx anviranmentsl rsgulsticns 16 mako it gaslar for companies 1o gde
businees o7 Maintein & quelity anvitcnment io sttmct pecple and companies
te Qmrgeny"

Matre £ast
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to do business,” was selected by 22 percent of the
East region participants vs. 11 percent of the Metro
region participants. The second alternative, "Main-
tain a quality environment to attract people and
companies to Oregon," attracted 80 percent of the
participants from the Metro region and 66 percent
of the participants from the East region. A differ-
ence exists to be sure, but by no means an over-
whelming difference.
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The Gender Gap

Differences in values and beliefs are greater
between men and women than they are among any
of the other demographic categories in the study.
While it is true, as conventional wisdom might
suggest, that women tend to be more focused on
values of unique importance fo the family, it is
particularly interesting to note that seldom did men
feel that any personal value, personal activity or
government service was more important than did
WOIner.

The next three tables show those personal
values, personal activities, and government services
where there exists a noteworthy difference of 9
percent or more.

Personal Values

Figure 36

Areas of Noteworthy Difference

Personal Values

Women Men
Participation in family 85.0% 76.0%
Chantabllity to others 58.0% A30%%
Practice of iigion or spitituality 56.0% 30.0%
Being ecanomical or thrifty 51.0% .00

There is little in Figure 36 to challenge con-
ventional wisdom.

Personal Activities

Again, each personal value measured in the
scaled comparisons was assigned two personal ac-
tivities as a way to triangulate findings. Essentially,
the findings of difference between men and women

Volume 1 - Version 1.0
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on the scaled comparison of personal activities (fig-
ure 37) associates closely with the differences

Figure 37

Areas of Noieworthy Difference

Persanal Activities

Wamen Men
Spending time with famijy 81.0% 67.0%
Spending time with parents 47.0% 35.00
Doing something just for myself 38.0% 26.0%
Enjoying different kinds of peopla 36.0% 24.0%
Comparing prices at the store 33.0% 18.0%
Attending religious senvices 33.0% 22.00%
Dongting time 1o those in nesd 27.0% 18.006
Using coupons when shopping 2.0% 9.0%

found in the personal values list.

Government Services

While many of the responses listed in Figure
38 are probably predictable, it might be surprising
to some to see the significant differences in "Fire
and emergency serviges,” "Police services,” and
"Courts, prisons and jails.” These differences ob-
viously suggest that women indeed feel strongly

Figure 38

Areas of Notewothy Difference

Government Services
Women Men
Fire and emergency senvices 91.0% 82.00%
Primary end secondary education B6.0°%% 76.0%
Heatth and mental health services 76.0% 820%
Police sarvicas 75.0% 63.0%
Employment and bralning 0% 58.0%
Children's services 68.0% 49.0%
Affordable housing &6.0% 45,084
Higher education 82,056 5200
Community colleges E55.005 .05
Sentior servicks 5400 3705
Courts, prisons and jalls 53.0% 4300
Services for low Income 49.00% 34.0%
Health end safety requleilon 46.0% 35.0%
Libraries 46.0% M.
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about issues relating to personal and/or family se-
curity.

Accountability in Education

Perhaps consistent with a heightened con-
cem for primary and secondary education in gen-
eral, women responded more favorably to the
statement, "Education will involve more account-

Figure 39

More Accountability in Education

"Educaion will Involve mone accountability and new classroom gractioes,”

Yery Desirable [

Somewhot Desirable

Nautiaj

Samewhat Undesizabia

Vary Undasirable

ability and new classroom practices.”" While both
men and women feel that this statement is desirable,
women clearly feel so even more.

Reduce vs. Increase Government

No question in the study more properly dis-
plays the challenge to government leaders than the
one portrayed in Figure 40, "Some people say that
government provides too many services. Others
say that service levels need to be increased. Which
way do you feel?” There are several qualities to the
response 1o this question that merit attention. First,
the responses for each do not exceed 22-1/2 percent,
which suggests either a general ambivalence or at
least a lack of strong consensus. Second, the bi-mo-
dal appearance at the end of each line (the slight
uptick on each end of the scale) is comprised of
women at one end of the spectrum and men at the
other. The statewide results on this same question

(Figure 41) demonstrate the nearly perfect symme-
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Figure 44

Reduce vs Increase Government Services

"Same peapie say that govemment providesa too many seedoea. Cthors
34y {hat servics levals nead 1o ba increesadl. Which wiy do you feel 2*

try of responses. Again, the high point at the right
end of the scale is primarily composed of women,

‘Figure 41

R v5 In e Government Servi

"Sore propla sy that g provides 100 marny Others
anay that service levels nead to o2 increased, Which way do you feei?"

Aeduca

and the high point at the left end of the scale is
primarily composed of men.

Cautious or a Risk Taker

A series of personality preferences in the
study included the question, "Do you tend to be a
cautious person or do you tend to be a risk taker?"
(Figure 42). One wonders, when looking at this
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graph, what it would have looked like, say, 10 years
ago and whether, in another 10 years, there will be
much difference at all. Conventional wisdom sug-
gests that these lines are merging; therefore to the
extent that women increasingly see themselves as

Figure 42

Cautious vs Risk Taker

Do you lend to be 6 tautlous persan or 2o you tend 1o ba a fax takne?™

%

2%

Fiak Takar

risk takers, the values for which women exhibit
stronger feelings than men are values which might
well be more widely represented in public policy.
It is our intent that the study serve as a benchmark
for future assessmenis which may resolve the above
speculation.
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Newcomers

Newcomers, as used here, mean people who
have lived in Oregon for less than 10 years. Asa
group they account for 22 percent of the study
participants. The irnpact of newcomers on Oregon
is subject to considerable debate and speculation.
Most Oregonians are familiar with the caricature
of the Southern California refugee, cash rich from
inflated real estate sales, buying a piece of Oregon
Nirvana, and then erecting walls to prohibit all
additional growth and development.

Participants in this study, who represent a
near mirror of the 1991 census update, reflect some-
thing different than the above caricature. Newcom-
ers are younger, on average, than the longer term
residents of the state (the overall average length of
residence in Oregon is 26.5 years). To the extent
that there are differences in values and beliefs be-
tween newcomers and longer term residents, such
differences may well result from differences in age
or income more than length of residence in Oregon.

More Tax dollars for Education

Newcomers typically exhibited greater en-
thusiasm for government services and spending
public money. Figure 43 suggests greater interest

Figure 43
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(although hardly overwhelming) in supporting ad-
ditional tax dollars for education.

Fewer Services
Newcomers are much less enthusiastic

Figtire 44

Government Will Provide Fewer Services

“Govemment witl provigs fewar and fewar sanvicas®

Mora than 10 veses
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about the idea that "Government will provide fewer
and fewer services” than longer term residents.

Logging vs. Tourism
It is typically on environmental issues that

nwcomers are presumed to share significantly dif-
ferent values. Figure 45 does suggest a difference

Figure 45

Loaging vs Touri

"Dregon’s economy will move away tmem logging and will move
towards tour 6t uee of foresta for camping end hiking.*
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on the statement, "Oregon’s economy will move
away from logging and will move towards tourist
use of forests for camping and hiking." Yet when
one considers that relatively few people have
moved to Oregon within the last 10 years to work
in the timber industry, these differences don’t seem
terribly significant.

Environment vs. Jobs
Newcomers exhibit some differences in the
scenario of preserving the environment versus pro-

tecting jobs (Figure 46), but perhaps less than con-
ventional wisdom might suggest.

Figtire 46

Preserve Environment vs Protect Jobs

“S0me peonle say that ‘Forget jeba, protect the environment!’ Other
poopla any, \oba must come firet, at alt coxt* Which way do you teal?"

More Jobs

Again, contrary to the popular conception,
nwcomers feel that the statement, "Oregon will
have more jobs" is even more desirable than longer
term residents. The notion that newcomers are
hostile to economic development or that they are
significantly more -concerned about the environ-
ment is not born out by the data in this study. Figure
47 suggests that while participants in general sup-
port the notion that Oregon will have more jobs,
newcomers feel even more strongly about that state-
ment.
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Figure 47
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But Do They Vote?

In the May 1992 primary, only 46 percent of
newcomers voted as opposed to 56 percent of
longer term residents.
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Diversity

Participants appear to be somewhat ambiva-
lent about the benefits of a diverse population.
"Diversity of people” was the least important value
in a list of 10, but "Enjoying different kinds of
people” and "Getting along with other cultures” (the
two personal activities which were paired with "Di-
versity of people”) rated highly on this partial list

Figure 48

Personal ivities

Spending time with family .95

Spending fime with parznis

Leaming new skills for advancemenl
Donating time to those in read

Getting alony with other cullures
Voting for issues or candidates
Cleansing my soul sgiriually
Spending time at work

Gaoing off by myself

Recydding at home

0 10 20 30 40 50 60 70 80 %0 100

of 20 personal activities.

Mixed Race Neighborhoods

In regard to single- versus mixed-race
neighborhoods (Figure 49), 42 percent of the par-
ticipants placed themselves on the mixed race end
of the scale, while only 4 percent selected single-
race neighborhoods. Indeed, only 9 percent were
on the entire half of the scale favoring single-race
netghborhoods.

More Racial Diversity

Participants were asked to assess the hikeli-
hood and indicate their preferences on the statement
"Oregon will become more and more racially di-
verse.” Clearly, the statement is likely to come true.
Fewer people consider this to be desirable, although
49 percent feli that this was either very or somewhat
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Flgure 49

Onre-Race vs Mixed-Race Neighborhoods

"Soma pecrh sy thet mcel graups ehould live sepreataly from ohe another
In thalr own nelghbomosds. Others say that mived-mee ndghbotoods ae
good. Which way do you feal?”

Mixed Race

desirable. Eighteen percent felt that this was very
to somewhat undesirable.

Figurg 50

Wil Be More Racially Dive

"Dregon will bacoma more end mome rally diverse.”
Wery Desirable
Likely §

Somewhat Deslrable :
Likely §

Neutrat

Desirabie

Somewhat Undesiratle |
Unlikety

Very Undeairable
Unlikely

Oregon Values & Beliefs




Oregon Values & Beliefs 28 Volume 1 - Version 1.0



Growth Management

Oregonians are very conceined about the
effects of population growth on Oregon’s environ-
ment, and on the overall guality of life. They are
somewhat pessimistic about the prospects for re-
solving many of these issues and they appear unen-
thusiastic about at least some of the current
prescriptions.

My Biggest Fear

When asked to identify their biggest fear for
Oregon (an open ended question), participants pro-
vided responses that related predominantly to
growth. The leading aggregation of responses (Fig-
ure 51) fell into the category “overpopulation™ fol-

Figure 51

‘ Biggest Fear for Oreqon
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Iowed closely by "Becoming like California”
which, within the context of the question, must be
taken as a growth related concern.

A Growing Population

Given the concerns expressed about Ore-
gon’s future, and the essentially negative mentions
relating to population growth, it is particularly in-
teresting to note the responses to another open-
ended sentence, "As the population in Oregon
grows...." Virtually all of the responses are nega-
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Figure 52

Growing Population
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tive, and express concern about the effects of
growth. Itis particularly interesteing that the belief
"There are fewer jobs 10 go around”, is the largest
response category. This is not consistent with Ore-
gon’s experience over the last decade (i.e. popula-
tion growth and net job growth). Again, there are
almost no virtues attributed to population growth.

Cars vs. Mass Transit
On the question of moving by car or mass

transit (Figure 33), participants tended to favor
transit. Did respondents feel this way because they

Figure 53

Cars vs. Mags Transit
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want to personally take advantage of transit (i.e. ride
the bus or light rail) or is it because they see transit
as a potential antidote to the ill effects of growth
{i.e. they want other people to use mass transit)?

Will Oregon Grow?

Expectations about growth seem to be con-
sistent with virtually all projections. When asked
to respond to the staternent "Oregor’s population
will grow considerably,"” participants were unambi-
guous (Figure 54). Ninety-six percent said that it

Figure 54
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was very or somewhat likely that "Oregon’s popu-
lation will grow considerably,” and yet only 20
percent felt that the same statement was either very
or somewhat desirable.

People Will Leave - People Will Come

In keeping with earlier responses, partici-
pants clearly have strong expectations about
growth. Asked to agree or disagree whether "More
people will leave my community than will come,”
69 percent said they disagreed strongly to some-
what.

On the other hand, when confronted with the
statement "More people from out of state will move
into my neighborhood,” 80 percent agreed strongly
or somewhat. It should be noted that while virtnally

Oregon Values & Beliefs

everyone agrees that immigration will represent a
portion of Oregon’s future” population growth, it
accounted for less than 20 percent of our growth
over the last 10 years.

Figure 55
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Figure 56
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Health Care

Oregonians express significant concemn
about health care, particularly with respect to cost
and access.

Access

The following graph from the scaled com-
parisons segment of the study identifies "Accessible
hospitals/health care” as the leading value on alist
of 32 community values. This was consistent

Figure 57
|
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throughout the state,
Change in Health Care?

Participants were asked whether “...major
changes were needed in the health care system?".
Eighty one percent of respondents said yes. This is
not particularly surprising given the general re-
sponse to questions about institutional change seen
elsewhere in the study (i.e. education).
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Figure 58

Change in Health Care?

“Arg maof changes neadad In the heatth care system?*

Don't Know

What Kind of Change is Needed?

When those responding yes to the question
"Are major changes needed in the health care sys-

Figure 59
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tem?" were asked "What kind of change is needed
in the health care system™?, the primary responses
related to access and affordability.
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Providing Economic Access

"Providing Oregonians economic access to
health care”? was rated very poorly by Oregonians
on the Oregon Job Performance series of questions
asked in the survey. In fact only three items out of
nineteen total were below this item in the overall

Figure 60
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Basic Health Care Bill be More Affordable

In response to the statement, "A greater per-
centage of Oregonians can afford basic health care”
(Figure 61), participants were not particularly opti-
mistic. This is uvseful information because this
statement represents a benchamrk which the state
has set for itself.

Rationing
When asked to rate both the likliness and
desirability of the statement "Rationing of health
care services to terminally il and elderly will be-
come commonplace” participants reacted strongly.

Essentially, "rationing” is considered likely and
undesirable.

National or State Health Insurance

In what may well reflect nervousness about
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Figure 61
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both the affordability of health care and access to
health care, respondents indicated a strong prefer-
ence for national or state health insurance. While

Figure 62
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considering the statement "National or state health
insurance will replace the current system of health
insurance” to be quite a bit more desirable than
likely, participants nevertheless felt that it was both
likely and desirable (Figure 63 - next page).
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Figure 63
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Oregon Voter Profile

Voters matter in Oregon. Since the early
part of this century, Oregonians have possessed the
initiative, referendum and recall. While these three
different vehicles of direct democracy have been
used somewhat sparingly by Oregonians (at least in
comparison with our neighbor to the south), their
mere presence on the scene serves as a constant
reminder of the critical importance of voters in
Oregon.

This profile divides participants into three
separate classes: those who voted in the May 1992
primary, those who are registered to vote but did not
vote in the May 1992 primary, and those who are
not registered. The May 1992 primary was a rela-
tively low-turnout election which, therefore, serves
to clearly distinguish those for whom voting is
particularly important from those for whom itis not.

Figure 64 provides some basic demographic

Figure 63
OREGON VOTER PROFILE
. . Not
Motivated | Registered Registered
Percent of Tota) 52% 33%|  15%
Age 477 38.03 35.82
Income 3769450 3283225 26,595.55
# in Household 2.82 2.94 3.01
# Children 2.02 1.86 1,92

information about these three different groups.
From the beginning of this examination, it becomes
clear that the differences are not coincidental. Mo-
tivated voters (who represent 52 percent of our
sample) are older, and have a higher household
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income. Figure 65 show the difference in marital
status. Motivated voters ‘are more likely to be mar-

Figure 65
OREGON VOTER PROFILE
MARITAL ~ [ N
STATUS Motlvated Reglstered Registered
] Single, Never 2
Married 10 21% 2%
Single, Living 5
with Someone 4% 8% 8%
Married 65% 51% ! 48%
Divorc_ed or |
Separated 148% 1% 19%

ried, and less likely to have experienced divorce.
Reinforcement for the notion that these dif-

ferences between voters and non-voters amounts to

a class difference comes in Figure 66 which shows

Figure 66

OREGON YOTER PROFILE

Not

HOUSING Motivated | Registered Registered
Single Family 74% 64% §79%
Home
Mobile Home 10% 10% 17%
Apartment /

Condo / Duplex 12% 21% 8%
Own 75% 57% MN%
Rent - 248% 43% 57%

information relating to housing. Seventy-five per-
cent of participants who voted in the May 1992
primary own their home. Of those not registered to
voie, only 41 percent own their own home. Moti-
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vated voters are significantly more inclined to live
in a single family home than are non-voters, and not
surprisingly they are significantly less inclined to
have lived in either a mobile home or apartment
than are non-voters.

The differences in educational attainment
are equally compelling. Fully 78 percent of moti-

Figure 67

OREGON VOTER PROFILE

EDUCATIONAL . : Not
ATTAINMENT | Motivated | Registered | o, iyareg
Attended High
School ¥ e 17%
Graduated High o 9,
Sehoo! 17% 25% 28%
Post Secandary 78% 67% 4%%

vated voters have attained some level of post sec-
ondary education as opposed to 49 percent of those
not registered to vote.

As with the other demographic variables
surveyed in the previous figures, the differences
demonstrate a continuum, with motivated voters at
one end, non-registered voters at the other end, and
those registered but not voting in the middle. Fur-
thermore there are clear economic and social impli-
cations for this continuum. Those who are older,
have higher educational attainment, own property,
have higher incomes, and have families are signifi-
cantly more inclined to vote.

Diversity of People

The accompanying graphs will examine the
extent to which each of the aforementioned classes
feels that the topic of the graph is very important.
The topic of Figure 68, for example, "Diversity of
people,” is one of the 10 personal values which were
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Figure 68

WVery imbottant

Divarsity of Peapte

measured using both the scaled comparison tech-
nique and the conventional open- and close-ended
questionnaire. Approximately 37 percent of moti-
vated voters thought that "Diversity of people” was
very important; 44 percent of those registered but
not voting felt that "Diversity of people” was very
important; 46 percent of those not registered to vote
felt that "Diversity of people” was very important.
The same continunm referenced earlier exists here
as well.

Enjoying Different Kinds of People

These findings are stmilar (o those above.
That is, motivated voters are less inclined to rate as
very important either "Diversity of people” or "En-
joying different kinds of people”.

Figure 63

REGON VOTER PROFILE

Very Importiant

Enjoying Different
Kinds of Peaple
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Learning Skills for Advancement

The earlier demographic profile might sug-
gest that motivated voters are less concerned about
"Learning new skills for advancement” because
they are more likely 1o possess those skills than
either those who neither registered or voted.

Figure 70

E VOTE| FILE

Motivated (B Reglstarad E::;isua o

Very important

Learning New
Skills for Advancement

Concern for the Environment

While there are clearly differences here
(Figure 72), each of the three different groups sees
this value as very important.

Figure 71

OREGON VOTEH PROFILE

Mouveted B Regleterod Rogistared

Yery Important

Cancern for Environmant

Voting for Candidates or Issues

The results of this graph (Figure 73) ought
to be obvious, but it is useful in demonstrating
strong internal consistency in the study data, and in
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Figure 72

OREGON VOTER PROFILE

ot
HRogletered

Very Imporkznt

ot Issues

confirming another important sub-text to this pro-
file of voters; people who don’t vote are clearly
more inclined io fee] alienated from public partici-
pation.

Health and Mental Health Services

A clear difference exits between active vot-
ers and non-voters in virtually all areas of social
service. (Given the economic and social profile of
these three groups it is interesting to note that those
most in need or most aware of the need for these
various social services are least likely to vote.

Figure ?3

EGON VOTER PROFILE

Very Important

Health and Mental
Health Services
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tion. While there was not a significant difference
among these three classes of voters with respect to
the importance of education overall, greater ac-
countability in education clearly appeals more to the
motivated voters. '

Social Services - Generally
A very clear pattern emerges when viewing

the results portrayed in Figure 74. Each bar repre-
sents the extent to which that group (motivated ,

Figure 74

Differences by Voter Motivation on
Importance of Various Social Services

Health & mental
hezlth services

Services for low income

Employment & training

Attordable housing

Senior services

Children's services

0% 20% 40% 60% 80% 160%
Very Important

registered, or not registered) feel that the respective

social service is very important. Those who are not Figure 75

registered to vote are more likely, sometimes sig-

nificantly 50, to indicate that social services are very OREGON VOTER PROFILE
important to a greater extent than those who are "B I s ity e

registered but did not vote in the May primary, or
those who are registered and did vote in the May

. P | W Motveted i Reglstersd
primary (motivated voters).

Educational Accountability

vary Important

While it is clear that non-voters are more
likely to express enthusiasm for social services (for
which they arguably have greater need, or to which Very Desirable
they are more aware), voters were more likely to
express their support for accountability in educa-
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Nervous About the Future

It is not at all surprising then, given all of the
above, to discover that non-voiers acknowledge
considerably more nervousness about their own
personal future over the next five years.

Figure 76

OREGON VOTER PROFILE

Vory impartant

High &
Medism High
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